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The  English  Language  Arts  10-2  learning  package  consists  of  seven  Student  Module  Booklets  and 
fourteen  Assignment  Booklets. 

In  addition  to  the  course  materials,  you  will  need  the  following  resources,  which  are  available  from 
the  Learning  Resources  Centre: 

• the  textbook  Crossroads  10  (Gage  Educational  Publishing  Co.,  2000) 

• the  textbook  Reading  and  Writing  for  Success  (Harcourt  Canada  Ltd.,  1997) 

• the  novel  Dare  by  Marilyn  Halvorson  or  the  novel  Deathwatch  by  Robb  White 

• a dictionary,  such  as  Gage  Canadian  Dictionary  or  Canadian  Oxford  Dictionary 

You  will  also  need  access  to  one  of  the  following  feature  films.  These  films  are  available  for  rent 
from  most  video  outlets,  or  you  may  be  able  to  borrow  the  films  from  someone  you  know  or  from 
your  local  library.  A brief  description  of  each  film  can  be  found  in  the  Appendix  of  Module  6. 

• The  Lion  King  II:  Simba’s  Pride  (1998)  G 

• Cool  Runnings  (1993)  PG 

• October  Sky  (1999)  PG 

• Never  Cry  Wolf  (1983)  PG 

• Pay  It  Forward  (2000)  PG-13 

• Finding  Forrester  (2000)  PG-13 

• WhaFs  Eating  Gilbert  Grape?  (1993)  PG-13 

Following  is  a list  of  equipment  that  you  will  be  required  to  use.  You  may  wish  to  discuss  the 
availability  of  equipment  with  your  teacher. 

• You  will  need  a computer  with  a CD-ROM  to  view  the  multimedia  programs  that  come  with 
the  course.  It  is  recommended  that  the  computer  have  a word-processing  program,  such  as 
Microsoft®  Word  installed  on  it.  It  is  also  recommended  that  the  computer  be  connected  to  the 
Internet. 

• To  listen  to  the  English  Language  Arts  10-2  Audio  CDs  that  come  with  the  course  materials, 
you  may  use  a CD  player  or  a computer  with  a CD-ROM. 

• To  view  the  feature  film  of  your  choice,  you  will  need  a television  and  a VCR  or  DVD  player. 

• You  will  need  some  way  to  record  and  send  oral  assignments.  You  may  choose  to  use  an 
audiocassette  recorder  or  a computer  equipped  with  recording  capability. 

Finally,  you  will  need  a notebook  or  binder  with  lined  paper  to  answer  questions  from  the  Student 
Module  Booklets  and  a journal  (scribbler  or  key-tab). 


Use  one  of  the  textbooks, 


Use  one  of  the  course  CDs 


Get  together  with  a partner  or  a group 


You  will  find  many  visual  cues  in  this  course.  Colour  is  used  to  highlight  terms  that  are  defined  in 
the  Glossary.  You  will  also  find  several  icons  in  the  margins.  Read  the  following  explanations  to 
discover  what  the  various  icons  prompt  you  to  do. 


Hew  television  or  a feature  film. 


Explore  the  Internet. 
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There  are  two  Assignment  Booklets  for  each  of  the  seven  modules  of  this  course.  Your  work  in  these 
Assignment  Booklets  will  be  submitted  to  your  teacher  for  evaluation.  If  you  have  difficulty  with  any  of 
the  assignments,  you  should  consult  your  teacher. 

Your  final  mark  in  this  course  will  be  determined  by 

• the  quality  of  your  work  in  the  Assignment  Booklets 

• how  well  you  score  on  the  final  test 

• your  performance  on  any  other  tests  or  work  that  your  teacher  may  assign 

• any  other  criteria  established  by  your  teacher  or  your  school 

Your  teacher  or  school  will  provide  information  about  how  your  marks  will  be  distributed. 


Organize  your  materials  and  work  area  before  you  begin  so  that  you  have  everything  that  you  need. 
You  should  have  a quiet  area  away  from  distractions,  in  which  to  work.  Use  a calendar  to  set  goals  for 
yourself  to  complete  each  module.  Create  a schedule,  and  display  it  as  a reminder. 


Many  of  the  learning  outcomes  that  you  need  to  be  able  to  demonstrate  in  English  Language  Arts  10-2 
involve  your  skills  in  working  with  others.  Therefore,  you’re  encouraged  to  work  with  a partner 
throughout  this  course.  In  the  activities  that  you’ll  do  in  each  section,  you’ll  often  encounter 
instructions  asking  you  to  work  with  a partner  or  in  a group.  Although  it’s  possible  to  do  much  of  this 
work  on  your  own,  you’ll  likely  get  much  more  out  of  it  if  you  collaborate  with  others.  Your  partner  can 
be  a friend,  classmate,  or  family  member.  You  don’t  need  to  work  with  the  same  partner  all  of  the  time. 
If  you’re  having  problems  arranging  for  a study  partner,  contact  your  teacher. 


To  achieve  success  in  this  course,  be  sure  to  read  all  of  the  directions  carefully  and  work  slowly  and 
systematically  through  the  material  in  the  Student  Module  Booklets.  Taking  this  approach  will  prepare 
you  for  your  assignments.  Try  to  set  realistic  goals  for  yourself  each  day  and  each  week,  so  that  you’ll 
complete  each  module  in  a reasonable  time.  Do  your  assignments  regularly,  and  remember  to  review 
and  proofread  your  work  before  sending  it  to  your  teacher.  Careful  work  habits  will  greatly  increase 
your  chances  for  success  in  English  Language  Arts  10-2! 
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Expressing  Yourself  Effectively 


Imagine  the  following  scenes: 

• You  decide  to  write  a letter  to  the  editor  voicing  your  opinion  on  a current  event. 

• You  create  posters  advertising  your  club’s  fundraiser. 

• You  are  asked  to  propose  a toast  or  to  say  the  blessing  at  a banquet. 

There  will  be  many  similar  occasions  in  your  life  when  you  will  be  asked  to  communicate.  How  will 
you  feel  about  these  situations?  Will  you  be  nervous  or  confident? 

In  this  module,  you  will  practise  your  writing,  speaking,  and  representing  skills.  When  you’ve 
completed  this  section,  you  will  be  a more  effective  communicator. 
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Expressing  Your  Opinion 


Have  you  ever  thought  about  what  it  would  be  like  to  live  in  a country  where  you  did  not  have  freedom 
of  expression? 

Canadians  are  free  to  express  their  opinions  publicly.  The  Canadian  Charter  of  Rights  and  Freedoms 
states,  “everyone  has  the  following  fundamental  freedoms:  . . . freedom  of  thought,  belief,  opinion  and 
expression,  including  freedom  of  the  press  and  other  media  of  communication.” 

In  this  section,  you  will  assess  various  opinion  pieces.  You  will  also  examine  different  ways  to  express 
your  opinion. 
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Assessing  Opinion  Pieces 


In  the  media  today,  there  is  information  involving  many  social  issues,  such  as 
landmines,  poverty,  and  animal  welfare.  Many  opinion  pieces  have  been  written  on 
issues  such  as  these.  In  this  lesson  you  will  read  and  assess  an  opinion  piece. 

"Do  We  Need  to  Use  Animals  in  Research?” 


Animal  rights  groups  have 
campaigned  to  end  the  practice  of 
using  animals  for  medical  research. 
Other  groups  have  insisted  the 
practice  of  animal  testing  is 
necessary  to  ensure  safe  and 
effective  products  and  drugs. 

What  is  your  opinion?  Do  we  need 
to  use  animals  in  research? 


12 


English  Language  Arts  1 0-2:  Module  3 


Consider  the  following  questions: 

• What  are  some  of  the  reasons  for  using  animals  in  research? 

• What  are  some  of  the  reasons  against  using  animals  in  research? 

Write  a journal  entry  about  your  opinion  on  using  animals  in  research. 

Remember:  You  will  be  asked  to  choose  one  of  the  journal  entries  in  this 
module  and  submit  it  with  Assignment  Booklet  3B. 


Turn  to  pages  84  to  86  of  Reading  and  Writing  for  Success  and  read  the  essay  “Do  We 
Need  to  Use  Animals  in  Research?”  by  Jane  McCabe.  Ignore  the  notes  in  the  margins. 
Add  any  new  words  you  encounter  to  your  vocabulary  log. 

Jane  McCabe’s  opinion  piece  is  an  essay.  The  thesis  of  an  essay  expresses  the 
author’s  opinion  about  the  topic  of  the  essay.  The  topic  plus  the  writer’s  opinion 
equals  the  thesis.  Often  the  thesis  is  written  as  one  or  two  complete  sentences  called 
the  thesis  statement.  However,  McCabe’s  essay  simply  implies,  or  suggests,  her 
thesis. 


1.  Express  Jane  McCabe’s  thesis  in  a statement. 

Compare  your  response  with  the  one  on  page  71  in  the  Appendix. 

Work  through  the  following  two  tutorials  to  help  you  assess  the  opinion  piece  “Do 
We  Need  to  Use  Animals  in  Research?” 


"Tutorial  1 1 : Facts  and  Opinions" 


Some  readers,  listeners,  and  viewers  confuse  fact  and  opinion. 


A fact  is  a statement  that  can  be  proven  to  be  true.  For 
example,  consider  the  statement  “A  rose  is  a fragrant 
flower.”  This  statement  is  a fact;  you  can  verify  that  a r 
is  fragrant  by  sniffing  it. 


An  opinion  is  a statement  that  expresses  a point  of 
view  or  belief  that  cannot  be  proven.  For  example, 
consider  the  statement  “The  rose  is  the  most  beautiful 
flower.”  This  statement  is  an  opinion;  it  cannot  be 
proven.  It  is  one  person’s  belief,  and  others  may  disagree 
and  believe  that  other  flowers,  such  as  orchids  or  gardenias, 
are  more  beautiful. 


Section  1 : Expressing  Your  Opinion 
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To  review  more  about  fact  and  opinion,  turn  to  page  87  in  Reading  and  Writing  for 
Success  and  read  “Facts  and  Opinions.”  Add  any  new  words  you  encounter  in  your 
vocabulary  log.  Stop  when  you  come  to  “Identifying  Facts  and  Opinions”  on  page  89. 

2.  Read  “Identifying  Facts  and  Opinions”  on  page  89  of  Reading  and  Writing  for 
Success  and  follow  the  directions  to  complete  a chart  like  the  one  shown  on 
page  90.  Statement  1 is  used  as  an  example  in  the  chart. 

Compare  your  response  with  the  one  on  page  71  in  the  Appendix. 

"Tutorial  12:  The  Art  of  Persuasion" 

To  learn  more  about  assessing  an  opinion  piece,  turn  to  page  91  in  Reading  and 
Writing  for  Success,  and  read  “Tutorial  12:  The  Art  of  Persuasion.”  Stop  at  the 
heading  “Assessing  an  Opinion  Piece”  on  page  92.  Add  any  new  words  you 
encounter  to  your  vocabulary  log. 

3.  To  assess  Jane  McCabe’s  essay  “Do  We  Need  to  Use  Animals  in  Research?”, 
complete  questions  2 and  3 on  page  93  of  Reading  and  Writing  for  Success. 

Compare  your  responses  with  those  on  page  72  in  the  Appendix. 

Emotional  appeals  can  be  very  effective  in  an  opinion  piece.  However,  when  you  are 
assessing  the  arguments  the  writer  provides,  consider  the  rational  arguments. 

To  assess  an  opinion  piece,  you  should  ask  yourself  these  questions: 

• What  is  the  author’s  position  on  this  issue? 

• How  does  the  author  support  his  or  her  ideas? 

• Are  any  facts  or  opinions  omitted  or  ignored? 

• Does  the  author  use  any  unsound  arguments? 

When  you  read  or  listen  to  an  opinion  piece,  watch  out  for  the  following  unsound 
arguments. 


Unsound  Argument 

Description 

Example 

Generalization 

• arsuins  that  all  members  of 

People  should  sive  up 

a sroup  are  the  same 

eatins  meat.  The  vesetarians 

1 know  are  healthier  and 

• makins  a sweepins 
statement  based  on  one  or 
two  examples 

more  physically  fit. 

Confusing  Fact  and 

• statins  an  opinion  as 

You  can’t  do  research  for 

Opinion 

thoush  it  were  a fact 

cancer  or  AIDS  without 
usins  animals. 
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Name-calling 

• criticizing  the  person  or 
group  voicing  the 
argument  instead  of 
addressing  the  argument 
itself 

• attempting  to  win  an 
argument  by  embarrassing 
or  ridiculing  the  opponent 

1 disagree  with  those 
bleeding-heart  liberals  who 
feel  sorry  for  everyone. 

Loaded  Words 

• choosing  words  that 

How  could  anyone  kill  those 

trigger  an  emotional 

cute  baby  seals  with  their 

response 

wide-eyed  look  of 

innocence?  Seal  hunting 

must  be  banned. 

4.  Each  of  the  following  statements  is  an  example  of  an  unsound  argument  that  was 
described  in  the  chart.  Copy  the  letters  of  the  following  statements  into  your 
notebook.  Then  write  the  name  of  the  unsound  argument  beside  each  letter. 

a.  Teenagers  are  terrible  drivers.  My  cousin’s  son  has  had  two  accidents  already, 
and  he’s  only  17. 

b.  Young  punks  aren’t  punished  severely  enough  for  their  crimes.  The  Young 
Offenders  Act  is  too  soft  on  these  hooligans. 

c.  You’re  saying  that  we  should  pay  more  taxes  to  help  the  poor?  You’re  crazy. 
Only  an  idiot  would  support  that  idea. 

Compare  your  responses  with  those  on  page  73  in  the  Appendix. 


Go  to  page  1 of  Assignment  Booklet  3A  and  respond  to 
question  1 of  Section  1 . 


f ^ 

In  this  lesson  you  explored  strategies 
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In  Module  1,  you  were  introduced  to  RAFTS,  a strategy  for  generating  ideas 
for  portfolio  items.  Remember  that  RAFTS  is  an  acronym  for  Role,  Audience, 
Format,  Topic,  and  Strong-Action  Words.  Use  this  strategy  now  to  write  a 
RAFTS  statement.  Then  use  the  statement  to  create  a piece  for  your  portfolio. 

When  you  have  completed  the  piece,  put  it  in  your  portfolio.  At  the  end  of 
this  module,  you  will  be  asked  to  submit  three  portfolio  items  that  you 
completed  in  the  first  three  modules  of  this  course. 


Did  you  know  that  some  of  the  articles 
that  appear  in  newspapers  are  opinion 
essays  and  not  news  reports?  The 
opinions  may  be  those  of  the 
newspaper’s  editorial  board,  or  those 
of  a columnist.  Opinion  essays  are 
usually  placed  on  the  opinion-editorial 
pages  of  a newspaper. 

In  this  lesson  you  will  examine  two 
opinion  essays. 

"An  Open  Heart" 


The  first  opinion  essay  you  will  read  is  “An  Open 
Heart”  by  Judith  Mackenzie.  In  this  personal  essay, 
Mackenzie  writes  about  the  issue  of  poverty  and 
homelessness. 


16 


English  Language  Arts  1 0-2:  Module  3 


Before  you  read  “An  Open  Heart,”  consider  the  following  questions; 

• What  would  you  do  if  a street  person  asked  you  for  spare  change? 
c • What  are  some  of  the  causes  of  poverty  and  homelessness? 


ftWfite  a journal  entry  about  your  perception  of  poverty  and  homelessness. 


Now  turn  to  pages  38  and  39  of  Crossroads  10  and  read  Mackenzie’s  essay.  Add  any 
new  words  you  encounter  to  your  vocabulary  log. 


1.  What  caused  the  author,  Judith  MacKenzie,  to  be  sympathetic  toward  the  young 
man? 


2.  Do  you  think  that  Judith  Mackenzie’s  donation  made  a lasting  impact  on  the 
young  man?  Explain. 

3.  The  author  writes,  “Charity  cannot  be  treated  as  an  RRSP.”  In 
other  words,  people  can’t  expect  to  give  charity  and  receive 
something  back.  Yet  perhaps  the  author  and  her  son  did 
receive  something  from  this  act  of  charity. 

a.  What  effect  does  her  act  of  charity  have  on  the  author? 

b.  What  effect  do  you  think  it  might  have  on  her  son? 


Compare  your  responses  with  those  on  page  73  in  the  Appendix. 

Judith  Mackenzie  could  have  supported  her  essay  on  charity  in  many  different  ways. 
She  could  have  given  statistical  information  about  poverty,  or  she  could  have 
described  the  causes  of  poverty  and  its  effects.  Instead,  Mackenzie  tells  a story  about 
her  personal  experience  with  poverty. 

4.  Is  Mackenzie’s  method  of  relating  a personal  anecdote  an  effective  way  to  write  a 
persuasive  essay? 

Compare  your  response  with  the  one  on  page  73  in  the  Appendix. 
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Read  what  you  wrote  in  Journal  Entry  3B.  Did  the  essay  “An  Open  Heart” 
give  you  further  insights  into  the  issue  of  poverty  and  homelessness?  Did  the 
essay  change  your  opinion  on  the  topic?  In  your  journal,  write  a response  to 
“An  Open  Heart.” 


"No  Room  for  Compromise" 

The  second  opinion  essay  you  will  read  in  this  lesson  is  “No 
Room  for  Compromise”  by  Ellen  Goodman.  This  is  an  essay 
about  killing  animals  for  their  fur. 
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Before  reading  the  essay,  consider  the  following  questions: 

• Do  you  feel  that  animals  should  have  rights? 

• Do  you  believe  that  it’s  wrong  to  kill  animals  for  their  skins  and  furs? 

• Do  you  believe  that  it’s  wrong  to  kill  animals  to  eat? 

• Do  you  think  there  is  a difference  between  killing  animals  for  food  and 
killing  them  for  their  skins  and  furs? 

Write  a journal  entry  about  your  perceptions  of  killing  animals  for  their  fur. 


Now  turn  to  pages  256  and  257  of  Crossroads  10  and  read  Goodman’s  essay.  Add  any 
new  words  you  encounter  to  your  vocabulary  log. 

(Jou/^Kd^ 
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Read  what  you  wrote  in  Journal  Entry  3D.  Did  the  essay  “No  Room  for 
Compromise”  give  you  further  insights  into  the  issue  of  animal  rights?  Did 
the  essay  change  your  opinion  on  the  topic?  In  your  journal,  write  a response 
to  “No  Room  for  Compromise.” 
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In  an  opinion  essay,  the  author’s  thesis  statement  is  often  placed  near  the  beginning. 
However,  Ellen  Goodman  states  her  thesis  in  the  middle  of  the  essay. 


Dakota:  Thesis  is  another  word  for  topic,  right? 

Ms.  Mullings:  No,  a thesis  is  not  the  same  as  a topic.  The  thesis  expresses  the 
writer’s  opinion  about  a topic.  Generally,  the  thesis  is  the  writer’s  answer  to  the 
question  raised  in  the  topic.  For  example,  if  the  topic  was  “Should  people  eat 
animals?”,  the  thesis  might  be  “Killing  animals  for  food  is  acceptable  as  long  as 
it’s  done  humanely.” 

5.  Locate  and  copy  Ellen  Goodman’s  thesis. 

6.  Why  do  you  think  Ellen  Goodman  asks  but  does  not  answer  a number  of 
questions  in  her  essay? 

Compare  your  responses  with  those  on  page  74  in  the  Appendix. 


# 

Go  to  page  1 of  Assignment  Booklet  3A  and  respond  to 
question  2 of  Section  1 . 
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i.e^m3:  Opinion  and  Commentary^ 


Do  you  read  the  letters  to  the  editor  in 
your  local  newspaper?  Have  you  ever 
written  a letter  to  the  editor? 

A letter  to  the  editor  is  a good  way  for 
you  to  voice  your  concern  or  opinion 
in  a public  forum.  Letters  to  the  editor 
may  be  positive  (bouquets)  or 
negative  (beefs) . Often  they  are 
persuasive— trying  to  get  people  to 
think  or  do  something  specific. 

Following  are  some  tips  on  writing  a 
letter  to  the  editor: 

• Use  the  formal  letter  format,  and  include  your  full  name,  address,  and  phone 
number.  Newspapers  will  not  publish  letters  if  there  is  a question  about  the 
identity  of  the  writer.  If  your  letter  is  published,  the  newspapers  will  only  print 
your  name  and  city. 

• Begin  the  body  of  your  letter  with  a statement  that  indicates  your  topic  or 
concern.  If  you’re  responding  to  a previously  published  article  or  letter,  give 
the  exact  headline  and  date  of  publication.  Give  enough  background  so  the 
readers  will  understand  what  you  are  writing  about. 

• Include  reasons  and  supporting  data  in  the  next  paragraph  or  two. 

• Include  a strong  final  statement  summarizing  your  position  or 
recommendations. 

• Stick  to  a single  subject.  Deal  with  one  issue  per  letter.  Express  your  ideas 
clearly  but  concisely.  (Your  letter  should  be  no  more  than  one  typed  page.) 

• Be  forceful  if  you  wish,  but  use  a reasonable  and  courteous  tone. 

• Proofread  and  edit  your  letter.  You  may  have  to  make  several  drafts  of  the  letter 
until  you  are  satisfied. 

• Address  the  letter  to  the  editor  and  send  your  letter  promptly.  Note:  Many 
newspapers  now  accept  letters  to  the  editor  that  are  e-mailed. 

• Don’t  be  discouraged  if  your  letter  isn’t  published.  The  editor  may  have 
received  more  responses  on  the  issue  that  day  than  space  allows. 
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Read  the  following  example  of  a letter  to  the  editor. 


[Writer’s  address] 

[Date] 

Letters  to  the  Editor 
[Newspaper’s  Address] 

To  the  Editor: 

1 wish  to  comment  on  your  recent  editorial  (“Space  Tourism,”  May  19,  2001) 
regarding  the  beginning  of  tours  into  space. 

It’s  unfortunate  that  wealthy  people  would  consider  spending  ten  million  dollars 
(or  more)  simply  to  have  a ride  in  a spaceship  or  spend  a few  days  on  a space 
station.  They  may  experience  a short  thrill  and  have  a great  story  to  tell  their 
relatives  and  friends,  but  their  money  could  bring  society  a far  greater  return. 

Why  not  provide  scholarships  for  poor  children  to  attend  college,  or  fund  medical 
research  to  help  those  who  are  suffering  from  terrible  diseases?  Why  not  build  or 
donate  money  toward  facilities  to  benefit  everyone  living  in  the  community? 

The  wealthy  people  1 admire  are  those  who  help  others,  not  those  who  indulge 
their  own  selfish  whims. 

[Writer’s  name] 

[Writer’s  phone  number] 


Go  to  page  2 of  Assignment  Booklet  3A  and  respond  to 
question  3 of  Section  1 . 
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"A  Little  Salad  with  Your  Night  Crawlers,  Sir?" 


Did  you  ever  listen  to  Basic  Black  on  CBC  radio?  Basic  Black  featured  award-winning 
opinion/commentary  writer  Arthur  Black.  A feature  of  the  show  was  Arthur  Black’s 
monologues. 

Turn  to  pages  269  and  270  in  Crossroads  10  and  read  Arthur 
Black’s  opinion  piece  “A  Little  Salad  with  Your  Night  Crawlers, 

Sir?”  This  opinion  piece  was  aired  as  a monologue  on  Basic  Black 
in  response  to  the  article  “School  Board  on  Hook  over  Class 
Worm  Feast,”  which  appeared  in  the  Ottawa  Citizen  newspaper. 

1.  In  your  notebook,  answer  questions  l.a.  to  l.e.  on  page  270  of  Crossroads  10. 

Compare  your  responses  with  those  on  page  74  in  the  Appendix. 

In  Module  1 you  discussed  sentences.  Incomplete  sentences  are  called  sentence 
fragments.  Generally  sentence  fragments  are  considered  to  be  errors. 

Turn  to  pages  199  and  200  of  Reading  and  Writing  for  Success  and  read  “Error  2: 
Sentence  Fragments.” 

2.  Find  examples  of  sentence  fragments  in  “A  Little  Salad  with  Your  Night  Crawlers, 
Sir?”  and  write  them  in  your  notebook. 

3.  In  your  notebook,  answer  question  2 on  page  271  of  Crossroads  10. 

Compare  your  responses  with  those  on  page  74  in  the  Appendix. 


Using  Arthur  Black’s  piece  as  a model,  write  your  own  humorous 
commentary  on  something  in  the  news.  Additional  suggestions  are  provided 
in  question  3 on  page  271  of  Crossroads  10. 
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Have  you  ever  thought  about  what  makes  a speech  effective?  Think  about  speeches 
that  you’ve  listened  to.  Can  you  think  of  some  speeches  that  impressed  you?  Can  you 
think  of  others  that  weren’t  effective? 

What  are  the  ingredients  for  a successful 
speech? 

• First,  you  have  to  write  an  interesting 
speech.  Writing  a speech  is  much  like 
writing  an  essay.  You  create  an 
interesting  beginning  and  a strong 
conclusion.  You  organize  your  ideas 
using  transitional  devices  to  help  your 
audience  follow  your  thoughts.  You 
revise  and  edit  your  work  to  be  sure 
that  you’ve  chosen  your  words  well 
and  created  effective  sentences.  The 
length  of  your  speech  should  suit  the 
occasion. 

• Secondly,  you  have  to  deliver  your  ideas  effectively  to  your  audience.  When 
you  deliver  a speech,  you  want  to  be  sure  that  everyone  in  your  audience  hears 
and  understands  you.  You  try  to  make  eye  contact  with  your  audience,  and  you 
use  appropriate  expression  in  your  voice  so  that  you  sound  interesting  and 
enthusiastic. 

In  this  lesson  you  will  respond  to  two  speeches  and  analyze  them. 

"I  Have  a Dream" 


One  of  the  most  famous  speeches  of  the  twentieth  century  was  Martin  Luther  King’s 
speech,  “1  Have  a Dream.”  This  speech  was  delivered  on  August  28,  1963,  in 
Washington,  D.C.,  in  the  United  States.  There  are  several  websites  where  you  can 
listen  to  Dr.  King’s  speech  “1  Have  a Dream.”  Following  are  two  such  websites: 

http://archive.salon.eom/audio/nonfiction/2001/01/12/mlk/index 

http://www.minnesota-law.net/speeches/speech.html#4a 


Because  websites  change,  you  may  need  to  do  a search  using  a website  such  as 
Google.  Try  using  the  keywords  “I  Have  a Dream”  AND  MP3  or  the  keywords  “1  Have 
a Dream”  AND  “real  audio.” 

Read  the  speech  that  is  reproduced  on  page  259  of  Crossroads  10. 
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Write  a response  in  your  journal  about  the  speech,  after  considering  the 
following  questions; 

• What  effect  did  this  speech  have  on  you? 

• What  effect  do  you  think  the  speech  had  upon  the  audience? 


1.  Turn  to  page  263  of  Crossroads  10  and  answer  questions  l.a.,  l.b.,  and  l.e. 

2.  Find  examples  in  “I  Have  a Dream”  that  indicate  that  this  selection  is  a speech 
rather  than  an  essay. 

3.  Many  effective  speakers  use  repetition  as  a way  to  emphasize  ideas. 

a.  How  does  Martin  Luther  King  Jr.  use  repetition  in  his  speech? 

b.  Do  you  think  that  the  speaker’s  use  of  repetition  is  effective? 

4.  Effective  speeches  need  interesting  beginnings  to  attract  the  audience’s  attention 
and  strong  endings  so  that  the  audience  has  a final  memorable  idea. 

a.  What  ideas  are  emphasized  in  the  introduction? 

b.  What  ideas  are  emphasized  in  the  conclusion? 

Compare  your  responses  with  those  on  page  75  in  the  Appendix. 

“A  Son’s  Goodbye” 


eulogy:  a tribute, 
especially  one 
praising  someone 
who  has  died 


Next  you  will  examine  a famous  Canadian  speech.  This  speech  is  an  eulogy, 
delivered  by  Justin  Trudeau  on  October  3,  2000,  at  the  funeral  of  his  father  Pierre 
Elliott  Trudeau  who  was  the  prime  minister  of  Canada  from  1968  to  1979  and  from 
1980  to  1984. 

Read  the  speech  “A  Son’s  Goodbye,”  which  is  reprinted  in  the  Appendix  of  this 
booklet. 

To  listen  to  the  speech,  go  to  the  following  website: 


http://ancient.anguish.org/  flint/trudeau.html 
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5.  Humour  is  sometimes  used  at  tragic  times  for  emotional  relief.  Give  an  example 

of  humour  in  Justin  Trudeau’s  speech. 

Compare  your  response  with  the  one  on  page  76  in  the  Appendix. 

In  the  future  you  may  be  asked  to  present  a eulogy  at  a funeral,  propose  a toast  at  a 
wedding,  or  introduce  and  thank  a guest  speaker. 

You  may  feel  nervous  if  you  are  called  upon  to  make  a short  speech.  Practice  can 
help  to  overcome  (or  at  least  control)  nervousness.  Here  are  some  tips  to  help  you 
prepare  for  your  speech: 

• Write  the  speech.  Then  edit  and  polish  it  until  you  are  satisfied  with  the 
content. 

• You  don’t  have  to  memorize  the  speech  even  though  it  is  short.  You  can  use 
note  cards  with  points. 

• Practise  presenting  your  speech.  Rehearse  it  in  front  of  a mirror  to  check  how 
much  eye  contact  you’re  making.  Tape  yourself  on  your  audiocassette  recorder, 
and  then  listen  to  the  tape  to  hear  how  you  sound.  Ask  a friend  or  family 
member  to  be  your  audience  and  give  you  suggestions  for  improvement.  If  you 
have  a video  camera,  tape  yourself  and  then  watch  the  tape  to  monitor  your 
performance. 

• If  you’ll  be  using  a microphone,  practise  the  speech  at  least  once  with  the 
microphone.  Generally,  you  should  keep  your  face  about  15  to  20  cm  from  the 
microphone,  so  that  everyone  will  hear  you  clearly.  If  you’re  too  close,  your 
voice  may  be  distorted. 
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6.  Copy  the  following  chart  into  your  notebook.  Complete  the  chart  by  listing  some 
points  that  you  should  remember  about  each  speaking  characteristic. 


Characteristic  Description  Points  to  Remember 


Compare  your  responses  with  those  on  page  76  in  the  Appendix. 


Go  to  page  4 of  Assignment  Booklet  3A  and  respond  to 
question  4 of  Section  1 . 


extemporaneous: 

carried  out  or 
performed  with 
little  or  no 
preparation 


Not  all  speeches  are  prepared.  Many  opportunities  in  the  future  will  present 
themselves  where  you  feel  the  need  to  make  a short  extemporaneous  speech  to  a 
group  of  people.  For  example,  you  may  want  to  congratulate  someone  publicly. 

Take  out  the  English  Language  Arts  10-2  CD-ROM  and  view  “Using  Language  and 
Images  to  Celebrate  Achievements.” 


lesson  you  explored  speech-making  skills 
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In  this  section,  the  emphasis  was  on  argument  and  persuasion.  You  discussed  why 
emotional  appeals,  personal  experiences,  and  rhetorical  questions  are  effective  in 
opinion  essays  and  speeches.  You  explored  the  difference  between  fact  and  opinion. 
You  examined  unsound  arguments  such  as  generalization,  name-calling,  and  loaded 
words.  You  reviewed  how  to  write  an  effective  letter  to  the  editor  and  how  to  deliver 
a short  speech. 

After  having  completed  this  section,  do  you  feel  more  confident  in  expressing  your 
opinion  effectively? 
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I Buying  and  Selling 

If  you  have  done  any  surfing  on  the  Internet,  you’ve  encountered  advertisement  banners— the  small 
rectangular  ads  that  appear  on  all  sorts  of  Web  pages.  In  addition,  many  websites  have  links  to 
advertiser’s  websites.  Internet  advertising  is  the  newest  medium  for  advertisers  to  get  the  attention  of 
consumers.  In  fact,  advertising  is  all  around  you— on  the  radio  and  television,  in  newspapers  and 
magazines,  and  in  store  windows  and  on  billboards. 

In  this  section  you  will  examine  advertising  techniques  and  analyze  various  ads.  You  will  explore  the 
vivid  words  used  in  ads  and  in  your  own  writing.  Finally,  you  will  create  your  own  advertisement. 
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When  you  go  shopping,  why  do 
you  buy  the  products  that  you 
do?  What  makes  you  choose 
one  brand  over  another? 

Companies  spend  millions  of 
dollars  on  advertising 
campaigns  every  year  to  try  to 
convince  you  to  buy  their 
brand.  Are  you  influenced  by 
the  advertisements  you  read, 
listen  to,  and  view? 

In  this  lesson  you  will 
investigate  how  ads  work. 


1.  What  brand  names  do  you  associate  with  each  product  below?  Don’t  do  any 
research  to  locate  brand  names;  just  write  the  ones  you  remember. 


a. 

facial  tissue 

f. 

running  shoes 

b. 

toothpaste 

g- 

television  sets 

c. 

soup 

h. 

cell-phone  service 

d. 

potato  chips 

i. 

fast-food  outlets 

e. 

jeans 

j- 

computer  stores 

Compare  your  responses  with  those  on  page  77  in  the  Appendix. 

Many  companies  have  logos,  symbols  designed  for  easy  and  definite  recognition. 
They  use  these  logos  on  their  products,  letterheads,  and  advertising.  For  example, 
VISA  has  a simple  but  unique  combination  of  shapes,  colours,  and  lettering.  The 
logo  for  Shell  Canada  uses  an  object  that  is  easily  associated  with  the  company’s 
name. 


’ Visa  Canada.  Reproduced  by  permission. 

^ Shell  Canada  Limited.  Reproduced  by  permission. 
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It  has  been  reported  that  children  in  North  America  today  can  identify  over  a 
thousand  corporate  logos;  on  the  other  hand,  few  can  recognize  and  name  more  than 
a handful  of  the  plants  that  grow  in  their  own  neighborhoods.  This  illustrates  the 
power  of  advertising. 

2.  In  your  notebook,  list  three  companies  or  products,  in  addition  to  VISA  and 
Shell  Canada,  that  have  widely  recognized  logos.  Don’t  do  any  research  to  locate 
brand  names;  just  write  the  ones  you  remember. 

Compare  your  response  with  the  one  on  page  77  in  the  Appendix. 

A slogan  (sometimes  called  a tagline)  is  a short,  easy-to-remember  phrase  associated 
with  a product  or  organization.  The  slogan  is  used  to  help  the  consumer  remember  a 
brand  name  and  a concise  message  about  the  product. 

Advertisers  design  slogans  to  be  remembered  and  repeated  word-for-word  by  the 
consumer. 

3.  In  your  notebook,  write  the  product  or  brand  that  is  associated  with  each  of  the 
following  slogans?  Don’t  do  any  research  to  locate  brand  names;  just  write  the 
ones  you  remember. 

a.  Diamonds  are  forever. 

b.  Just  do  it. 

c.  Good  to  the  last  drop. 

d.  Breakfast  of  champions. 

e.  Does  she  ...  or  doesn’t  she? 

f.  It  melts  in  your  mouth,  not  in  your  hands. 

g.  Where’s  the  beef? 

h.  Takes  a licking  and  keeps  on  ticking. 

i.  We  bring  good  things  to  life. 

j.  Steak  sauce  only  a cow  could  hate. 

Compare  your  responses  with  those  on  page  78  in  the  Appendix. 
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Music  and  other  sound  effects  add  to  the 
excitement  of  commercials,  especially 
commercials  aimed  at  kids. 


A catchy  advertising  slogan  often  set  to  music 
is  called  a jingle.  A jingle  is  often  very 


Have  you  ever  noticed  that  the  volume  of 
commercials  is  higher  than  the  sound  for  the 
program  that  follows? 


memorable.  ' * ^ 

4.  In  your  notebook,  write  the  product  or  brand  that  is  associated  with  each  of  the 
following  jingles.  Don’t  do  any  research  to  locate  brand  names;  just  write  the 
ones  you  remember. 

a.  1 want  my  baby-back,  baby-back,  baby-back  ribs. 

b.  Zoom,  zoom,  zoom 

c.  Snap  Crackle  Pop 

d.  Double  your  pleasure,  double  your  fun 

e.  I’m  a pepper,  he’s  a pepper,  she’s  a pepper,  we’re  a pepper;  wouldn’t  you  like 
to  be  a pepper  too? 

f.  Plop  plop,  fizz  fizz 

g.  1 am  stuck  on ‘cuz ’s  stuck  on  me. 

Compare  your  responses  with  those  on  page  78  in  the  Appendix. 

Advertisers  also  use  spokespeople  and  mascots  to  increase  product  recognition. 

Bill  Cosby  has  been  the  spokesman  for  Jell-0  since  1974.  Tony  the  Tiger  has  been  the 
mascot  for  Kellogg’s  Frosted  Flakes  since  1951. 

5.  List  five  examples  of  advertising  spokespeople  or  mascots  and  the  products  or 
brands  that  they  are  associated  with.  Don’t  do  any  research  to  locate  brand 
names;  just  write  the  ones  you  remember. 

Compare  your  responses  with  those  on  page  78  in  the  Appendix. 


Many  companies  use  gimmicks,  such  as 
coupons,  contests,  or  collectables  to  promote 
sales.  A gimmick  is  an  innovative  strategy  or 
scheme  to  promote  a product. 

6.  List  three  examples  of  companies  that  use 
advertising  gimmicks.  Don’t  do  any 
research  to  locate  brand  names;  just  write 
the  ones  you  remember. 


Compare  your  responses  with  those  on  page  78  in  the  Appendix. 


Everybody  has  a favourite  commercial.  Some  of  these  commercials  have  been 
celebrated  in  “World’s  Best  Commericals”  and  “World’s  Funniest  Commercials.” 
Describe  your  favourite  commercial  and  explain  why  you  like  it. 

When  you  have  completed  the  description,  put  it  in  your  portfolio. 


"Market  Savvy  Teens" 

Many  advertising  campaigns  are  directed  toward  a target 
audience.  The  target  audience  is  a particular  group  of 
people,  such  as  teens,  retired  people,  parents  of  young 
children,  skiers,  or  computer  enthusiasts. 

Many  products  advertised  through  the  mass  media  are 
aimed  at  the  teenage  market:  fashion  clothing,  footwear, 
personal  accessories,  soft  drinks,  video  games,  and  so 
on.  What  products  have  you  been  persuaded  to  purchase 
by  clever  advertising? 

To  understand  how  you  as  a teen  are  targeted  by  ads, 
read  “Market  Savvy  Teens”  on  page  121  of  Crossroads  10. 

Kathy  Friedman  and  Lauren  Krugel  wrote  this  article 
when  they  were  grade  12  students  in  Ontario. 

7.  In  your  notebook,  answer  questions  l.a.  and  l.b.  on  page  125  of  Crossroads  10. 

Compare  your  responses  with  those  on  page  78  in  the  Appendix. 
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In  your  journal,  respond  to  one  of  the  following  ideas  taken  from  the  article: 

• The  media  affectjWhat  teens  choose  to  buy,  and  there’s  absolutely 
nothing  they  can  do  about  it. 

"M  - - 9 

• Teens  are  in  constant  conflict  between  their  own  values  and  those 
portrayed  by  the  media. 

• The  identity  of  teens  seems  to  be  defined  by  what  they  wear,  what  they 
listen  to,  and  so  on.  There  seems  to  be  so  many  advertisements  that  # 
pressure  teenagers  into  believing  that  image  is  everything.  They  are  so 
pressured  that  they  often  confuse  image  with  identity. 

• TV  programs  aimed  at  teens  often  present  an  unrealistic  image  of  what 
their  lives  should  be  like.  According  to  these  shows,  all  cool  teens  have 
lots  of  gorgeous  friends,  wake  up  fully  made-up  or  perfectly  coiffed,  and 
always  have  a girlfriend  or  boyfriend. 


In  this  lesson  you  explored  how  ads  work 


D 


te^m2:  Advertising  Techniques 


In  today’s  consumer-oriented  society,  advertisers  make 
various  claims  and  use  various  persuasive  techniques  to  try 
to  influence  you  to  buy  their  products.  Are  you  a victim  of 
these  sales  tactics?  Or  do  you  decide  your  dreams  and 
wishes  by  yourself  and  refuse  to  be  influenced  by 
advertising  techniques? 

In  this  activity,  you  will  sharpen  your  reading  and  viewing 
skills,  so  that  you’ll  be  more  aware  of  the  techniques  used 
by  advertisers  to  sell  a product  or  service. 


Advertisins  Claims 


The  largest  advertising  budgets  are  devoted  to  parity  products — products  in  which 
the  brands  available  are  nearly  identical.  Examples  include  gasoline,  soft  drinks, 
candy,  soaps,  cleaners,  personal  products,  and  various  headache  and  cold  remedies. 

Advertisers  of  parity  products  use  empty  claims  to  create  an  impression  of 
superiority  for  their  products. 

Think  about  the  following  advertising  statements  and  the  claim  being  used. 


detersent  cleans  better." 


Cleans  better  than  what? 


This  is  the  unfinished  claim.  The  unfinished 
claim  is  one  in  which  the  ad  claims  the  product 
is  better,  or  has  more  of  someth  ins,  but  does  not 
finish  the  comparison. 


bleach  kills  germs  instantly! 


Doesn’t  all  bleach  kill  germs? 


This  is  the  so-what  claim.  It  states  an  obvious 
fact  as  though  it  was  unusual. 


sunscreen  has  been  clinically 


What  clinic?  How  was  this  product  tested? 


proven  to  protect  your  skin  from  80%  of 
the  harmful  rays  of  the  sun.” 


This  is  the  so-called  science  claim.  The  public 
thinks  they  are  getting  reliable  scientific 
information,  but  in  fact  the  statements  are  not 
helpful. 
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"Three  out  of  five  doctors  surveyed 
recommend  the  program  for 

Who  are  these  doctors?  What  were  they  asked? 
How  many  doctors  were  surveyed?  Under 
what  circumstances  did  they  recommend  this 
product? 

This  is  the  so-called  survey  claim.  The  public 
thinks  they  are  getting  reliable  statistical 
information,  but  in  fact  the  statements  are  not 
helpful  without  more  information. 

weight  loss." 

"There’<;  no  other  game  like 

What  makes  it  different?  Does  the  difference 
make  the  product  any  better? 

This  is  the  we’re  different  and  unique  claim. 

"You're  special.  You  deserve  the  best!  Buy 

So  1 reward  myself  by  buying  this  product  or 

golf  balls." 

service? 

Mliifiill 

This  is  the  compliment  the  consumer  claim. 

This  kind  of  claim  butters  up  the  consumer  by 

some  form  of  flattery. 

By  law,  advertisers  must  tell  the  truth,  but  sometimes  they  stretch  it  by  making 
vague  claims.  The  key  to  the  vague  claim  is  the  use  of  words  that  are  colorful  but 
meaningless,  as  well  as  the  use  of  opinions  rather  than  verifiable  facts. 

Most  vague  claims  contain  weasel  words  to 
weaken  their  claims.  Weasel  words  are  words  that 
lack  exactness  and  show  the  possibility  of  other 
options.  Weasel  words  limit  a statement  of  fact  and 
enable  the  advertiser  to  “weasel”  out  of 
responsibility  for  proving  that  the  claim  is  true. 

The  expression  “weasel  word”  is  aptly  named  after 
the  egg-eating  habits  of  weasels.  A weasel  will  suck 
out  the  inside  of  an  egg.  The  egg  appears  intact  to 
the  casual  observer;  but  upon  closer  examination, 
the  egg  is  discovered  to  be  hollow. 


1.  Identify  the  weasel  words  in  each  of  the  following  sentences. 

a.  This  shampoo  helps  make  your  hair  silky. 

b.  This  cereal  contains  virtually  all  your  daily  vitamin  requirements. 

c.  This  drink  has  possible  health  benefits. 

d.  These  tires  last  nearly  twice  as  long  as  many  other  tires. 

e.  This  facial  cream  fights  the  signs  of  aging. 

f.  This  oil  increases  your  motor’s  performance. 

g.  This  lotion  will  improve  your  tan. 

h.  This  drink  tastes  like  pure  Florida  orange  juice. 

i.  This  coat  has  the  feel  of  leather. 

Compare  your  responses  with  those  on  page  79  in  the  Appendix. 


Persuasive  Techniques 


In  Section  1,  you  considered  some  of  the 
techniques  used  in  opinion  pieces. 

Advertisers  use  similar  persuasive  techniques 
to  help  sell  their  product.  The  advertiser’s  goal 
is  to  persuade  emotionally— to  appeal  to  a 
core-level  emotion,  and  influence  behavior 
based  upon  that  emotion. 
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The  following  chart  lists  some  of  the  persuasive  techniques  (emotional  appeals)  that 
youTl  see  most  frequently  in  advertisements. 


Bandwagon  Appeal 

The  ad  tries  to  convince  you  everybody  is  usins  this  product; 
aren’t  you?  The  messase  is  "Join  the  crowd;  don’t  be  the  only 
one  left  out." 

Celebrity/Testimonial 

Appeal 

Famous  people  endorse  the  product.  The  advertiser  wants 
the  viewer  to  associate  the  star  qualities  of  the  celebrity  with 
the  product. 

Glamour/Snob  Appeal 

The  ad  shows  people  with  a luxurious  lifestyle.  The 
sussestion  is  that  usins  the  product  will  make  the  consumer 
part  of  an  elite  sroup. 

Appeal  to  Fun  and 
Happiness 

The  ad  shows  people  having  fun  and  implies  that  using  their 
brand  will  help  consumers  enjoy  themselves  more. 

Hidden  Fears  Appeal 

The  ad  suggests  that  this  product  will  protect  the  user  from 
some  danger,  such  as  embarrassment  from  body  odour  or 
dandruff. 

Wit  and  Humour  Appeal 

The  ad  diverts  the  audience  by  giving  viewers  a reason  to 
laugh  or  to  be  entertained  by  clever  use  of  visuals  or 
language.  The  idea  is  that  viewers  will  transfer  these  positive 
feelings  to  the  product. 

Patriotism  Appeal 

The  ad  emphasizes  that  the  product  was  made  in  this 
country,  and  the  product’s  name  may  make  reference  to  the 
country.  The  suggestion  is  that  purchasing  this  product  shows 
your  love  of  your  country. 

View  “Persuasive  Techniques”  on  the  English  Language  Arts  10-2  CD-ROM  for  more 
information  on  the  appeals  used  to  persuade. 


Go  to  pages  6 and  7 of  Assignment  Booklet  3A  and  respond 
to  question  1 of  Section  2. 
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2.  a.  Advertisers  want  people  to  make  a mental  connection  between  the  product 
and  something  that  people  desire.  Make  a list  of  typical  things  that 
advertisers  think  people  desire  or  need  in  life. 

b.  Advertisers  are  also  aware  that  people  have  many  fears  and  problems  in  life. 
Some  ads  are  designed  to  imply  that  the  product  will  solve  people’s  problems 
and  give  them  freedom  from  their  fears.  Make  a list  of  some  typical  fears  that 
ads  might  try  to  appeal  to. 

Compare  your  responses  with  those  on  page  79  in  the  Appendix. 


This  lesson  has  examined  how  advertisers  use  people’s  desires,  needs,  and 
fears.  Write  a personal  response  in  your  journal. 

Consider  the  following  questions  in  your  response: 

• Which  of  the  items  on  the  list  of  desires  and  needs  are  most  appealing 
to  you? 

• Which  of  the  fears  do  you  experience? 

• How  do  you  feel  about  advertisers  using  these  emotions  to  sell  their 
products? 

"The  Product  Is  Nothing^”" 

To  find  out  more  about  the  impact  of  advertising,  turn  to  page  118  in  Crossroads  10, 
and  read  the  article  called  “The  Product  Is  Nothing™.” 

3.  What  was  the  purpose  of  the  “Nothing”  ad  campaign? 

4.  A gag  order  is  a demand  for  secrecy.  In  other  words,  everyone  is  required  to  keep 
silent  and  not  reveal  any  information.  Why  would  OAANZ  (the  Outdoor 
Advertising  Association  of  New  Zealand)  impose  a gag  order  for  the  duration  of 
this  advertising  campaign? 

5.  What  did  this  experiment  with  advertising  demonstrate  about  the  power  of 
advertising? 

Compare  your  responses  with  those  on  page  80  in  the  Appendix. 


38 


English  Language  Arts  1 0-2:  Module  3 


The  article  “The  Product  Is  Nothing™”  was  published  in  the  magazine  Adbusters, 
which  is  based  in  Vancouver,  British  Columbia.  Spoof  ads  that  mimic  and  mock 
well-known  advertisements  are  a feature  of  this  magazine. 

To  view  some  of  Adbuster’s  spoof  ads,  go  to  the  following  site: 

http://adbusters.org/spoofads/ 


t&smd:  Word 


As  you  look  at  ads,  you  probably  notice  that  they  often  use  vivid  language  to 
describe  the  product.  Strong,  powerful  words  appeal  to  your  feelings  and  your 
imagination.  Even  the  names  of  products  are  designed  to  make  you  associate 
particular  images  with  the  product. 


Mr.  Ference:  The  names  given  to  vehicles  are  a good  example  of  word  power. 

Lee:  That’s  for  sure.  Many  cars  are  named  after  animals— Mustang,  Jaguar,  Stingray. 

Mei-Ly:  Those  names  suggest  speed  and  power. 

Lee:  How  about  Stealth  or  Probe  or  Corvette?  They  sound  menacing. 

Mei-Ly:  What  about  the  names  of  trucks  and  SUVs— Blazer,  Explorer,  Pathfinder, 
Outback,  Ram,  Land  Rover,  Expedition,  Cherokee,  and  Odyssey? 

Lee:  When  I hear  those  names,  I think  of  adventure. 

Mei-Ly:  And  then  there’s  Durango  and  Silverado. 

Lee:  Sounds  like  something  tough,  kind  of  like  an  old  western. 

Mei-Ly:  Some  cars  have  names  that  sound  sophisticated:  Grand  Am,  Grand  Prix, 
Dynasty,  and  Regal. 
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Lee:  And  then  there  are  names  that  sound  futuristic:  Sunfire,  Neon,  Windstar,  and 
Nova. 

Mr.  Ference:  Obviously,  these  names  are  carefully  chosen  to  create  the  right  image. 
How  many  people  would  buy  a vehicle  named  ComfortZone  or  Dependability? 

1.  Can  you  think  of  the  names  of  any  other  vehicles  or  other  products  that  evoke 
powerful  images? 

Compare  your  response  with  the  one  on  page  80  in  the  Appendix. 


Of  course,  strong  words  aren't  just  found  in  the  names  of 
products.  The  copy  (verbal  message)  of  most  ads  is  usually 
filled  with  words  that  develop  an  image  for  the  product. 


2.  Pretend  for  a moment  that  you  work  for  an  advertising  company.  What  words 
would  you  choose  to  advertise  the  following  products?  Copy  the  chart  into  your 
notebook,  and  complete  the  chart  by  adding  four  or  five  strong  words  that  could 
be  used  to  describe  these  products  and  services. 


Product  or  Service  Strong  Descriptive  Words 


Compare  your  responses  with  those  on  page  80  in  the  Appendix. 
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When  you’re  writing,  do  you  pay  as  much 
attention  to  your  word  choices  as 
advertisers  do  to  theirs?  Do  you  search  for 
specific  words,  or  do  you  use  general 
ones?  Do  you  think  about  what  words 
mean  and  what  images  they  suggest? 

Read  the  following  paragraph,  and  think 
about  the  student’s  word  choices. 


When  1 came  home  from  work  last 
night,  I saw  something  on  the 
sidewalk.  It  was  a wallet.  1 picked 
it  up  and  looked  inside.  There  was 
stuff  inside  but  no  money.  1 
phoned  the  police,  and  they  told 
me  to  bring  it  in.  Somebody  had 
said  that  he  lost  his  wallet.  1 
wonder  if  they  think  I took  the 
money. 


3.  This  paragraph  would  sound  more  interesting  if  some  words  were  replaced  with 
specific,  descriptive  words.  Suggest  some  replacements  for  the  following  words 
from  the  paragraph: 

a.  came  c.  looked  e.  told  g.  think 

b.  saw  d.  stuff  f.  said  h.  took 


4.  The  word  wallet  is  specific  but  not  very  descriptive.  What  adjectives  could  you 
use  to  create  a stronger  image  of  the  wallet? 

Compare  your  responses  with  those  on  page  81  in  the  Appendix. 


thesaurus:  a 

dictionary  that 
gives  synonyms 
(words  with  similar 
meaning)  and 
antonyms  (words 
that  have  opposite 
meanings) 


When  you  are  writing,  you  can  use  a dictionary  or  a thesaurus  to  help  you  in 
several  ways: 

• to  avoid  repeating  the  same  word 

• to  find  a more  specific  or  descriptive  word 

• to  find  a word  that  has  the  exact  meaning  that  you  want  to  express 


The  following  website  has  an  online  dictionary  and  thesaurus: 

http://www.dictionary.com/ 
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5.  Give  three  synonyms  that  could  replace  each  of  the  following  general  words: 


a.  sad  c.  sneaky  e.  surprised  g.  confuse 

b.  dangerous  d.  real  f.  know 

Compare  your  responses  with  those  on  page  81  in  the  Appendix. 

Remember  that  synonyms  do  not  all  have  identical  meanings.  If  you’re  unsure  of  the 
meaning  of  some  words  given  in  a thesaurus,  check  their  definitions  in  a dictionary 
before  using  them. 

You  should  also  be  aware  that  words  have  both  denotations  and  connotations. 

The  denotative  meaning  is  the  actual  definition  of  the  word,  the  dictionary  meaning. 
The  connotative  meaning  is  the  idea  associated  with  a word  or  the  emotional 
suggestions  related  to  the  word. 

Consider  the  following  pairs  of  words: 

• ambitious,  pushy 

• tough-minded,  ruthless 

• foresighted,  calculating 

• firm,  stubborn 

• self-respecting,  egotistical 

• persistent,  nagging 

Each  pair  of  words  above  shares  a common  denotative  meaning,  but  the  connotative 
meanings  differ.  Some  words  are  used  in  positive  ways;  others  are  used  negatively. 

6.  Following  are  several  synonyms  for  misfortune. 


misfortune:  calamity,  catastrophe,  disaster,  reverse,  tragedy,  casualty, 
debacle,  misadventure,  mishap,  blow,  adversity 


a.  Which  synonyms  for  misfortune  emphasize  that  something  terrible  has 
happened? 

b.  Which  synonyms  suggest  a less  significant  event? 

Compare  your  responses  with  those  on  page  81  in  the  Appendix. 
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Using  Gender-Neutral  Language 

In  the  past,  certain  professions  were  considered  to  be  male  occupations,  and  others 
were  viewed  as  female  jobs.  Today,  however,  both  males  and  females  fill  most  jobs. 


In  an  effort  to  reflect  this  new  reality  and  be  inclusive,  most  writers  and  speakers 
today  use  gender-neutral  language,  words  that  do  not  make  reference  to  gender. 
Gender-neutral  language  is  sometimes  called  gender-fair  language. 

Words  that  end  in  -man  [cameraman]  or  words  that  end  in  -ess  [manageress]  are 
gender-biased.  Words  that  end  in  -er  or  -or  (such  as  farmer  or  director]  are 
considered  to  be  gender-neutral.  Therefore,  use  camera  operator  instead  of 
cameraman  and  manager  instead  of  manageress. 


You  may  notice  that  some  words  ending  in  -er  or  -or  currently  happen  to  have 
connotations  of  masculinity  associated  with  them.  This  will  not  always  be  the  case. 
As  more  women  in  the  field  use  these  terms,  the  connotation  will  change. 

7.  Write  a gender-neutral  noun  to  replace  each  of  the  following  gender-biased 
terms.  You  may  find  a dictionary  or  thesaurus  helpful. 

a.  mailman  c.  chairman  e.  housewife  g.  stewardess 

b.  fisherman  d.  policeman  f.  waitress  h.  cleaning  lady 

Compare  your  responses  with  those  on  page  82  in  the  Appendix. 


gender-specific: 

refering  to  a 
particular  gender 


The  English  language  has  both  gender-specfic  and  gender-neutral  pronouns. 


Gender-Specific  Pronouns 

"" 

Gender-Neutral  Pronouns 

he,  his,  him,  himself; 
she,  hers,  her,  herself 

they,  theirs,  them,  themselves 
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When  you  are  writing  (or  speaking)  about 
an  unknown  person  avoid  the  use  of  gender- 
specific  pronouns.  The  following  examples 
illustrate  techniques  you  can  use  to  make 
your  writing  gender-neutral.  Try  not  to  rely 
on  any  one  technique. 

Example  1:  Gender-biased  language:  The 

average  student  is  worried  about  his  marks. 

Ways  to  achieve  gender-neutral  language 
include  the  following: 


The  gender-neutral 
pronouns  sie,  hir,  zie,  zir, 
ey,  eir,  and  em  have  been 
invented,  but  attempts  to 
promote  these  new 
pronouns  have  been 
generally  unsuccessful. 


• Use  the  double  pronoun. 


Gender-neutral  language:  The  average 
student  is  worried  about  his  or  her  marks. 

• Use  the  plural. 

Gender-neutral  language:  Most  students  are 
worried  about  their  marks. 

• Delete  the  pronoun. 

Gender-neutral  language:  Most  students  are 
worried  about  marks. 


Example  2:  Gender-biased  language:  When  a customer  is  late  in  returning  rented 
movies,  he  must  pay  an  additional  fee. 

Ways  to  achieve  gender-neutral  language  include  the  following: 

• Use  the  double  pronoun. 


Gender-neutral  language:  When 
customers  are  late  in  returning  the  rented 
movies,  they  must  pay  an  additional  fee. 


Delete  the  pronoun  by  rewriting  the  sentence. 


Gender-neutral  language:  When  a customer 
is  late  in  returning  the  rented  movies,  he  or 
she  must  pay  an  additional  fee. 


Use  the  plural. 


Gender-neutral  language:  A customer  who  is  late  in  returning  the  rented 
movies  must  pay  an  additional  fee. 
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8.  Correct  the  following  sentences  so  that  the  language  is  gender-neutral. 

a.  Consult  your  teacher.  He  will  have  suggestions  on  how  to  improve  your 
writing  skills. 

b.  When  you  are  interviewing  a subject,  be  sure  to  ask  him  open  questions. 

c.  It  is  common  for  an  aspiring  actor  to  support  himself  by  waiting  on  tables. 

d.  A doctor  may  begin  his  practice  in  a small  town. 

Compare  your  responses  with  those  on  page  82  in  the  Appendix. 


Go  to  page  8 of  Assignment  Booklet  3A  and  respond  to 
question  2 of  Section  2,  ^ 


This  lesson  has  focused  on  how  words  are  used  to  express 
meaning  and  how  to  make  your  writing  more  powerful. 


J 


Analyzing  an  Advertisement 


r?:. 


Have  you  ever  noticed  how  many  ads  are  in 
magazines?  Companies  spend  a great  deal  of  time  and 
effort  in  making  their  ads  effective.  Most  print  ads  are 
designed  with  five  elements  in  mind: 

• target  audience 

• art  (visual  elements) 

• copy  (language) 

• layout 

• mood  or  impact 


The  following  chart  describes  these  elements  and  suggests  some  questions  that  you 
should  ask  when  you  look  at  ads. 
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Element  of  the 
Advertisement 


Description 


Questions  You  Should 
Ask 


Target  Audience 

• the  sroup  of  people  at 
which  the  ad  is  aimed 

• Who  is  the  target  audience? 

• What  is  being  said  about 
the  product  and  the  kind  of 
person  who’ll  use  it? 

• What  interests  and  values 
does  this  ad  appeal  to? 

Art  (visual  elements) 

• the  photosraphs,  drawinss, 

• Why  are  these  images 

losos,  or  symbols  that 
attract  attention 

chosen  for  this  product? 

• What  do  these  images  say 

• the  use  of  lisht,  colour, 
shape,  and  texture  to  create 

about  the  product? 

mood 

• the  size  and  style  of 

• How  do  these  images 
attract  attention? 

letterins 

• How  have  the 
manufacturers  made  this 

• the  use  of  models 

• the  appearance  of  the 
product  itself  and  its 
packasins 

product  and  its  packaging 
look  attractive? 

Copy  (language) 

• the  words  in  the  ads. 

• How  do  these  words 

includins  the  slosans 

attract  attention? 

• the  name  siven  to  the 

• What  information  is  given 

product 

about  the  product? 

Layout 

• the  way  the  copy  and  art 

• How  does  the  layout  attract 

are  put  tosether 

attention? 

Mood  or  Impact 

• the  personality  siven  to  the 

• How  does  this  ad  make  me 

product  by  the  art  and 
layout 

feel? 

• How  will  this  product  make 

• the  emotions  evoked  by  the 
lansuage  (copy) 

me  feel? 

• If  I buy  this  product,  how 
will  it  change  people’s 
perception  of  me? 
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For  more  information  on  these  five  elements,  turn  to  page  105  of  Reading  and 
Writing  for  Success  and  work  through  “Tutorial  14:  Analyzing  an  Advertisement.” 
Stop  reading  at  the  heading  “Writing  About  an  Ad.” 

1.  Turn  to  pages  127  to  130  of  Crossroads  10  and  view  the  ads  reprinted  from 
Canadian  magazines.  Then  answer  questions  l.a.  to  l.c.  on  page  130  of 
Crossroads  10. 

2.  Turn  to  page  105  of  Reading  and  Writing  for  Success  and  work  through  “Tutorial 
14:  Analyzing  an  Advertisement.”  Answer  the  following  questions  for  the  Electra 
Bicycle. 

a.  List  all  the  words  with  positive  associations  in  the  Electra  Bicycle  ad.  What 
kind  of  image  do  these  words  create  for  the  Electra  Bicycle? 

b.  Study  the  art  in  the  Electra  Bicycle  ad  and  answer  the  following  questions: 

• What  do  the  blurred  background  and  wheels  of  the  bicycle  suggest? 

• Why  is  the  bicycle  on  an  angle? 

• What  do  the  clothing  and  hairstyle  of  the  rider  suggest? 

• Why  is  the  rider  making  this  gesture? 

• Why  isn’t  the  rider  wearing  a helmet? 

c.  Describe  the  target  audience  for  this  ad. 

d.  What  information  does  the  ad  give  about  the  bicycle? 

e.  How  much  of  the  ad  is  devoted  to  creating  an  image  for  the  bicycle  and  how 
much  for  giving  information? 

Compare  your  responses  with  those  on  page  82  in  the  Appendix. 


Go  to  page  8 of  Assignment  Booklet  3A  and  respond  to 
question  3 of  Section  2, 


When  you  are  analyzing  a television  ad  or  a radio  ad,  you  must  consider  the  element 
of  sound.  To  be  effective,  commercials  have  to  quickly  get  your  attention  and  arouse 
your  interest.  Have  you  ever  noticed  that  commercials  are  often  louder  than  the 
regular  programming?  Did  you  know  that  advertisers  use  music  and  images  to 
establish  the  mood  of  the  commercial? 


One  of  the  reasons  advertisers  use  music  and  jingles 
in  their  television  and  radio  ads  is  to  evoke  an 
emotional  response. 

Go  to  the  following  website  and  listen  to  the 
comments  made  by  Christina  Brown  and  the 
executives  of  Volkswagen,  Mazda,  and  Mitsubishi 
about  why  music  and  jingles  are  effective  in 
automobile  ads. 

http://www.visteon.com/newsroom/autoline/ 
2001/111301. shtml 

Take  out  the  English  Language  Arts  10-2  Audio  CD 
and  listen  to  the  “It’s  Slinky.”  h Then  answer  the 
following  questions: 


3.  a.  State  the  target  audience  of  the  ad. 

b.  Describe  the  mood  or  impact  the  jingle  creates. 


Compare  your  responses  with  those  on  page  83  in  the  Appendix. 


You  have  been  reviewing  techniques  used  by  advertisers.  Now  you  will  have  an 
opportunity  to  apply  these  techniques. 


Go  to  page  9 of  Assignment  Booklet  3A  and  respond  to 
question  4 of  Section  2. 


' "It's  Slinky*,”  Lyrics  and  Music;  Homer  Fespermen/Charles  Weagley.  ® James  Industries,  Inc.  Reproduced  by 
permission. 
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Conclusion 


How  does  advertising  affect  your  buying  decisions?  This  section  examined 
advertising  techniques  and  appeals.  You  analyzed  various  ads  and  created  your  own 
ad.  You  focused  on  how  words  are  used  to  express  meaning.  You  discovered  that 
specific,  descriptive  words  are  more  powerful  than  vague,  general  ones.  You  explored 
gender-neutral  language  and  the  connotative  meanings  of  words. 
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Sections 

Writing  and  Presenting  a Research  Repert 


Imagine  that  you  want  to  buy  a pair  of  inline  skates.  You  will  likely  want  to  do  some  research  and  make 
some  decisions.  Before  buying  the  skates  and  having  fun,  you  have  some  hard  work  to  do;  you  need  to 
take  the  following  steps: 

• Learn  about  wheels  and  bearings,  brake  systems,  boots,  and  frames. 

• Decide  your  level  of  skating  and  what  kind  of  skates  you  want. 

• Set  a budget. 

• Choose  a store  that  has  the  best  range  of  what  you  want. 

In  this  section  you  will  read  a consumer  report  and  review  how  research  reports  are  organized.  You  will 
then  write  a research  report  of  your  own  and  make  a presentation  with  audiovisual  support.  This 
section  will  give  you  tips  on  planning  the  report,  the  writing  process,  and  making  a presentation. 
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When  you  read  newspapers  and  magazines, 
watch  television,  listen  to  the  radio,  or  surf 
the  Internet,  you  are  receiving  information 
about  commercial  products. 

Consumer  reports  in  magazines  provide 
details  and  encourage  people  to  think 
before  they  decide  to  purchase.  Some 
reports  may  warn  consumers  against 
purchasing  or  using  defective  products 
while  others  may  encourage  the  purchase 
of  particular  products.  Magazines  such  as 
Consumer  Reports  compare  products  offered 
by  competing  companies  to  help  people 
make  wise  choices. 

In  this  lesson  you  will  read  a consumer 
report  and  explore  how  consumer  reports 
are  organized. 

"How  to  Buy  the  Perfect  Bike" 

Imagine  that  you  were  in  the  market  for  a new  bicycle.  What  kind  of  bike  would  you 
buy?  Why? 

Turn  to  page  96  of  Reading  and  Writing  for  Success,  and  read  the  consumer  report 
“How  to  Buy  the  Perfect  Bike.” 

1.  What  was  the  purpose  of  the  report? 

2.  Who  was  the  target  audience  for  this  report? 

Compare  your  responses  with  those  on  page  83  in  the  Appendix. 

"Tutorial  13:  How  Consumer  Articles  Are  Organized" 

Kathryn  Kukula,  the  writer  of  the  consumer  article  “How  to  Buy  the  Perfect  Bike,” 
did  a lot  of  research  on  bikes. 

Writers  of  consumer  articles  often  interview  experts  and  consumers,  test  and 
compare  different  brands,  and  collect  statistical  data.  Then  they  must  organize  this 
information  to  form  a report. 
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To  discover  the  patterns  of  organization  that  writers  use  to  make  research  reports 
easy  to  read,  turn  to  page  102  of  Reading  and  Writing  for  Success,  and  work  through 
Tutorial  13.  Then  do  the  following  activities  from  the  tutorial. 

3.  a.  Make  a web  of  the  information  in  the  paragraph  about  the  road-racing  bike  in 
“How  to  Buy  the  Perfect  Bike.” 

b.  Copy  the  chart  on  page  102  of  Reading  and  Writing  for  Success,  which  shows 
the  main  ideas  and  supporting  details.  Complete  the  chart  by  adding  three 
more  details  from  the  paragraph  on  touring  bikes.  ; 


c.  Make  a Venn  diagram  comparing  the  hybrid  and  road-racing  bike.  Use  two 
interconnecting  circles  as  was  done  in  the  diagram  on  page  103  of  Reading 
and  Writing  for  Success. 


d.  Copy  the  chart  on  page  103  of  Reading  and  Writing  for  Success  that  shows  a 
problem  and  a solution.  Add  information  about  two  other  problems  and  their 
solutions  to  your  chart. 

e.  Copy  the  chart  on  page  103  of  Reading  and  Writing  for  Success,  which  lists 
the  steps  for  getting  the  right  fit  in  a bike.  Complete  the  list  using  the  bold 
headings  in  the  report  “How  to  Buy  the  Perfect  Bike.” 

Compare  your  responses  with  those  on  page  83  in  the  Appendix. 


Your  major  assignment  in  this  section  is  to 
write  and  present  a research  report.  This 
lesson  and  the  following  lessons  will  review 
the  steps  in  planning  a report,  the  writing 
process,  and  presenting  a report.  You  will 
be  directed  to  complete  each  of  these 
steps  at  the  end  of  each  lesson.  Good  luck! 


Choosing  Your  Topic 

Your  first  task  is  to  choose  a topic  for  your  report.  Try  to  choose  a topic  that  you 
already  know  something  about  and  would  enjoy  researching  further. 

You  may  decide  to  write  a consumer  report  that  tells  other  students  how  to  buy  the 

perfect  pair  of  runners,  the  right  pair  of  skis,  or  the  perfect If  you  decide  to 

write  a consumer  report,  pick  a product  that  you  already  know  something  about  and 
would  like  to  research  further. 

On  the  other  hand,  you  may  prefer  to  write  a report  that  is  persuasive  and  proves  a 
point.  Pick  a topic  that  interests  you  and  which  you  can  find  factual  information 
about. 

For  example,  many  teenagers  in  grade  10  want  their  driver’s  licence.  If  you’re 
interested  in  driving,  you  may  have  opinions  on  the  following  questions: 

• Should  young  drivers  have  restricted  licences  from  the  ages  of  16  to  18? 

• Should  seatbelt  use  be  mandatory? 

• Should  young  male  drivers  be  penalized  with  higher  insurance  rates? 

• Should  driver  training  be  mandatory? 

Your  choice  of  topic  is  important  because  you’ll  likely  find  it  easier  to  do  research  if 
you’re  genuinely  interested  in  the  topic.  The  questions  concerning  driving  may 
interest  you,  but  if  they  don’t,  find  a topic  that  does. 
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Lee:  I always  have  trouble  finding  a good  topic. 

Mr.  Ference:  Try  brainstorming  a list  of  things  that  interest  you  or  questions  that 
you’re  curious  about. 

Lee:  What  if  I’m  interested  in  something  like  martial  arts? 

Mr.  Ference:  Okay,  make  a web  for  martial  arts,  or  list  as  many  questions  as  you  can 
related  to  the  topic.  Your  report  should  be  more  than  just  information  on  the 
topic.  In  a good  report,  the  writer  has  a purpose  or  an  argument.  What’s  your 
point  of  view  towards  martial  arts? 

Lee:  I’m  not  sure.  I know  that  there  are  different  types  of  martial  arts.  I’d  like  to  find 
out  more  about  each  type. 

Mr.  Ference:  Maybe  you  could  describe  each  type  and  compare  them.  Are  you 
curious  about  the  origin  of  the  various  martial  arts? 

Lee:  Yes,  that  might  be  interesting.  I could  also  discuss  the  good  and  bad  points  of 
each  and  maybe  find  out  which  is  the  best  one  for  someone  my  age. 

Mr.  Ference:  Sounds  like  you’re  off  to  a good  start  on  your  report. 

Narrowing  Your  Topic 

Before  making  your  final  decision  on  your  topic,  use  some  prewriting  strategies  to 
generate  ideas.  For  example,  you  could  create  a web  to  see  how  many  ideas  or 
questions  related  to  a particular  topic  you  can  come  up  with.  Discussing  a topic  with 
a writing  partner  may  also  be  helpful.  Finally,  you  might  want  to  consult  with  your 
teacher  to  have  your  topic  approved. 

Keep  in  mind  that  a very  broad  topic  will  probably  cause  you  problems.  You’ll  find 
too  much  information,  and  you’ll  have  trouble  organizing  it  into  a short  report.  For 
example,  the  topic  of  Teenage  Drivers  is  far  too  broad  unless  you’re  writing  a book. 
Try  to  phrase  your  topic  as  a specific  question  that  you’ll  try  to  answer:  Should  Teens 
Learn  to  Drive  at  Age  14? 

A good  way  to  narrow  a topic  is  to  use  a web  to  brainstorm  as  many  issues  as  you 
can  relating  to  the  topic.  After  you  create  a web,  you’ll  probably  find  one  issue  that 
interests  you  more  than  the  others. 
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1.  Which  of  the  following  topics  would  be  suitable  for  a three-page  report?  Which 
are  too  broad? 

a.  the  changes  needed  in  minor  hockey 

b.  how  terrorism  has  affected  our  society 

c.  the  need  for  an  indoor  swimming  pool  in  our  community 

d.  how  to  improve  the  health  care  system 

e.  the  need  for  more  recycling  in  our  town 

f.  why  tourism  is  important  in  our  province 

g.  how  Canada  should  deal  with  the  problem  of  refugees 

h.  how  to  discourage  teens  from  smoking 

Compare  your  responses  with  those  on  page  85  in  the  Appendix. 

To  review  the  research  process,  take  some  time  to  look  at  the  CD-ROM  entitled 
Researching  and  Making  Presentations. 


Forming  Questions 


The  next  step  in  the  research  process  is  forming  questions  related  to  your  topic. 
When  you  write  other  kinds  of  compositions,  such  as  essays,  you  probably  use  a 
web  to  generate  ideas  as  you’ve  done  for  your  report.  However,  a report  is  different 
than  an  essay  because  you’re  not  just  expressing  an  opinion;  you  are  presenting 
information  to  support  your  point  of  view. 


Begin  by  listing  in  point  form  everything  you  know  about  the  topic.  Then  think 
about  what  you  don’t  know  or  are  unsure  of.  Create  a list  of  questions  related  to 
your  topic.  Initially,  brainstorm  as  many  questions  as  you  can.  Then  think  about 
where  you’ll  look  to  find  answers  to  those  questions.  If  you’re  not  sure  how  to  find 
the  answers,  you  may  need  to  get  help  from  a librarian  or  teacher. 


Following  is  an  example  of  a chart  listing  questions  and  possible  sources  where  you 
may  be  able  to  find  answers. 

TOPIC:  SHOULD  YOUNG  DRIVERS  BE  ABLE  TO  DRIVE  AT  AGE  16? 


Questions 

Possible  Sources 

What  are  the  current  driving  regulations 
concerning  young  drivers  in  this  province? 

• government  publications 

• government  website 

• blue  pages  in  the  phone  book  for 
government  offices 

Do  other  provinces  have  different  rules  about 
young  drivers? 

• Internet 

• library 

• periodical  articles 

• books 

How  do  other  countries  treat  young  drivers? 

• Internet 

• library 

• periodical  articles 

• books 

• check  Alberta  Motor  Association 

Should  teens  learn  to  drive  at  age  14? 

• interview  a driving  instructor 

• interview  someone  at  the  Alberta  Motor 
Association 

Finding  Answers 

Locating  the  answers  to  your  questions  comes  next. 
The  information  you  find  may  lead  you  to  more 
questions  and  answers. 

For  this  assignment,  you  should  obtain  information 
from  several  different  sources.  For  example,  you 
could  use  a book,  a brochure,  a magazine  or 
newspaper  article,  an  interview,  and  a website. 
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2.  You  can  obtain  information  from  many  sources  as  well  as  the  public  library  and 
Internet.  Where  else  might  you  go  to  find  information  on  the  following  topics? 

a.  career  opportunities 

b.  social  diseases,  such  as  AIDS 

c.  the  GST  (Goods  and  Services  Tax) 

d.  alcohol  and  drug  abuse 

e.  violence  in  hockey 

Compare  your  responses  with  those  on  page  85  in  the  Appendix. 

While  you  do  your  research,  keep  a log  to  show  when  and  how  you  found  your 
information.  An  advantage  of  keeping  a research  log  is  that  you  can  refer  to  it  later  to 
help  you  recall  your  sources. 

A research  log  can  also  help  you  schedule  your  time.  For  example,  you  may  decide  to 
do  some  research  every  day  for  three  or  four  days.  Here’s  a sample  research  log  for 
you  to  use  as  a model. 


Date  Type  of  Research  Source  and  Information 


May  22 

• blue  pases  of  phone 
book 

• phone  calls 

• used  the  government  access  number 

310-0000  to  call  the  Motor  Vehicles  Branch 
and  talked  to  John  Lowry 

May  22 

• Internet 

• used  a search  engine  and  the  following 
search  terms:  drivers  AND  age  AND  Canada 
AND  restrictions 

May  23 

• Lakeview  Public  Library 

• used  the  online  catalogue  to  locate  the 
book  Danserous  Drivers:  Why  Teens  Are 

Road  Hazards 

• used  a periodical  index  to  locate  the  article 
"Alert:  Be  Aware  of  Young  Drivers" 

May  23 

• Halim’s  Insurance  and 
Licensins 

• picked  up  a copy  of  the  driver’s  regulations 

• contacted  the  office  and  got  some 
information  about  teen  drivers,  accidents, 
and  insurance 
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Making  Notes 


You’ll  need  to  make  notes  as 
you  do  your  research.  Many 
people  find  that  index  cards  are 
the  best  way  to  record 
information.  If  you  use  one 
index  card  for  each  source, 
you’ll  be  able  to  organize  your 
cards  in  a suitable  order  when 
you’re  writing  your  report.  Here 
are  some  tips  for  creating  helpful 
index  cards: 

• Begin  each  index  card  by  recording  any  information  that  you  may  need  later: 
the  title,  author,  name  of  magazine  or  newspaper,  publisher,  date,  page 
numbers,  call  number,  and  website  address.  This  information  will  make  it  easy 
for  you  to  create  your  bibliography  in  your  report  or  to  find  the  source  again  if 
you  need  it. 

• In  point  form,  summarize  the  ideas  that  you  want  to  remember.  Be  sure  that 
your  points  are  complete  enough  that  you’ll  be  able  to  understand  them  later. 

• If  you  copy  any  words  directly,  use  quotation  marks  around  the  words  and 
record  the  page  number  of  the  quotation. 

• Note  the  page  number  of  any  unusual  idea,  statistic,  or  other  piece  of 
information  that  you  or  someone  else  may  want  to  refer  to  later. 

Your  index  cards  should  look  similar  to  the  following  sample. 


“Graduated  Licensing  a Success,”  Vol.  XLIV,  No.  1,  Canada  Safety  Council, 
January  2000  < http://www.safety-council.org/news/sc/2000/gradlic.html  > 

A graduated  driver  licensing  program  was  introduced  in  Nova  Scotia  in  1994. 

• This  program  applies  to  all  new  drivers  regardless  of  age. 

• There  are  two  stages:  the  learner  phase  and  the  newly-licensed  driver  phase. 

• The  program  requires  learners  to  be  supervised  at  all  times. 

• It  restricts  newly-licensed  drivers  from  driving  late  at  night. 

Results 

• The  crash  rate  involving  16-year-old  drivers  was  down  37  percent. 

• The  crash  rate  among  all  novice  drivers  was  down  19.4  percent. 


English  Language  Arts  1 0-2:  Module  3 


58 


Eric:  When  I make  notes,  I always  copy  too  much.  Then  I have  a tough  time 
knowing  what  to  put  in  a report. 

Tara:  Instead  of  copying  everything,  look  for  the  answers  to  your  research  questions. 


Mr.  Ference:  Good  idea!  Here’s  something  else  you  can  try.  Read  the  information 
over,  several  times  if  necessary.  Then  put  the  information  aside  and  summarize 
what  you’ve  read  on  an  index  card.  That  way,  you’ll  record  only  the  important 
ideas.  If  you  need  to,  check  the  facts  that  you’ve  written  down  to  be  sure  they’re 
accurate.  You  can  also  reread  the  information  and  add  a few  details  that  you’ve 
missed  on  your  index  card.  But  your  notes  should  be  your  own  words,  and  they 
should  be  short. 

For  more  information  on  taking  notes,  turn  to  page  64  of  Reading  and  Writing  for 
Success  and  work  through  “Tutorial  7:  Taking  Notes.” 

As  you  do  your  research,  remember  to  consider  the  credibility  of  your  sources  and 
the  reliability  of  the  information. 


3.  What  questions  can  you  ask  to  help  you  decide  the  credibility  of  the  source? 


Compare  your  responses  with  those  on  page  86  in  the  Appendix. 

For  more  help  with  the  research  process,  take  some  time  to  look  at  the  following 
programs  on  the  English  Language  Arts  10-2  CD-ROM: 

• Using  Appropriate  Presentation  Strategies:  Materials  and  Strategies  1 

• Using  Appropriate  Prestentation  Strategies:  Materials  and  Strategies  2 

• Reviewing  Appropriateness  of  the  Controlling  Idea  of  a Text 


In  this  lesson  you  reviewed  how  to  plan  a report. 
Use  the  information  given  here  to  plan  your  report. 
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i.esm3:  The  Writing  Process 


Now  that  you’ve  found  your  information,  you’re  ready  for  the  next  step— writing  an 
interesting  and  informative  report. 

Clarifying  Your  Thesis 

Before  you  begin  to  write  your  report,  you  should  have  a thesis  firmly  in  mind.  A 
strong  thesis  will  give  your  report  unity  and  coherence. 


Ms.  Mullings:  If  the  research  question  is  “Should  Teens  Learn  to  Drive  at  Age  14?”, 
is  that  the  thesis? 

Lee:  No,  your  thesis  should  be  your  answer  to  that  question.  Your  thesis  could  be 
“Fourteen  is  too  early  to  learn  to  drive.” 

Mei-Ly:  Or  maybe  your  thesis  could  be  “Teens  need  time  to  learn  to  drive  so  they 
should  begin  at  age  14.” 

Ms.  Mullings:  Both  of  those  statements  would  work.  The  thesis  states  the  main 
point  of  the  report.  It’s  the  controlling  idea,  summing  up  the  author’s  attitude 
toward  the  subject.  Every  paragraph  in  the  report  should  have  a direct 
connection  to  the  thesis. 

Mei-Ly:  So  if  a report  is  like  a vehicle,  the  thesis  is  like  the  driver  of  the  vehicle. 

Ms.  Mullings:  Right! 
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1.  Explain  why  the  following  thesis  statements  are  not  effective. 

a.  Recycling  is  a controversial  issue  in  our  community. 

b.  How  can  we  improve  our  recycling  and  reduce  our  garbage? 

c.  There  are  both  advantages  and  disadvantages  to  recycling. 

d.  According  to  the  town  manager,  Lakeview  citizens  recycle  approximately 
10  percent  of  their  garbage. 

2.  Suppose  you  were  writing  a report  on  the  topic  of  recycling.  Create  an  effective 
thesis  statement  for  your  report.  Remember,  your  thesis  statement  should  not 
simply  state  the  topic;  the  thesis  should  also  present  your  point  of  view  toward 
the  topic. 


Compare  your  responses  with  those  on  page  86  in  the  Appendix. 


Organizing  Your  Report 


You  looked  at  several  ways  that  reports  are  organized  in  Lesson  1 of  this  section.  It 
may  be  helpful  to  first  gather  all  the  index  cards  that  you  created  when  you  were 
researching.  Reread  the  cards  and  sort  them  according  to  their  main  ideas.  You’ll 
likely  have  several  index  cards  relating  to  one  aspect  of  your  topic  so  place  them 
together.  After  you’ve  sorted  your  cards  into  groups,  number  each  card.  You  can  use 
these  cards  to  help  you  write  an  outline  for  your  report. 

You’re  aiming  for  a report  approximately  three  pages  in  length.  Therefore,  you 
should  plan  to  have  an  introduction,  five  or  six  body  paragraphs,  and  a conclusion. 
Keep  in  mind  that  each  paragraph  should  have  a main  idea,  supported  by  reasons, 
details,  or  examples.  In  your  outline,  include  the  numbers  of  the  index  cards  that 
you’ll  use  for  each  paragraph. 


Here’s  a sample  outline  to  illustrate  how  you  should  plan  your  report. 


A.  Introduction 

• Topic:  the  importance  of  recycling  for  the  environment 

• Thesis:  People  should  be  encouraged  to  do  more  recycling. 

B.  Landfill  problems  are  caused  when  we  don’t  recycle. 

• landfills  fill  up  too  soon 

• problems  finding  new  places  for  landfills 

C.  Other  problems  that  result  when  we  don’t  recycle  are  pollution  and  waste. 

• pollution  of  soil,  water,  and  air 

• waste  of  materials  and  resources  (aluminum,  forests) 

D.  What  materials  can  be  recycled? 

• paper:  newspaper,  magazines,  office  paper,  cardboard 

• glass,  plastic,  and  cans 

• tires 

E.  Some  of  the  ways  that  we  encourage  recycling  now  include  the  following: 

• deposits  on  bottles  and  cans 

• eco-fees  on  tires,  batteries,  oil  filters,  and  oil  cans 

• recycling  depots  for  paper,  plastic,  glass,  and  cardboard 

• blue-box  programs  for  sorting  garbage 

F.  Some  of  the  ways  that  we  can  encourage  more  recycling  include 

• more  and  higher  deposits  and  eco-fees 

• more  recycling  depots 

• more  advertising  and  education  programs 

• more  incentives  for  people  to  recycle  (refunds  and  payments) 

• more  research  into  products  made  from  recycled  materials 

G.  Conclusion 

• emphasize  the  benefits  of  recycling 


After  you’ve  completed  your  outline,  ask  yourself  these  questions: 

• Does  the  thesis  statement  control  my  report? 

• Are  all  my  paragraphs  related  to  the  thesis? 

• Does  each  body  paragraph  have  its  own  topic? 

• Does  each  body  paragraph  have  enough  support? 

• Do  I have  enough  information  to  write  this  report? 
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When  you’re  satisfied  that  you  have  enough  information,  you’re  ready  to  draft  your 
report. 

One  effective  way  to  provide  transitions  between  paragraphs  and  to  maintain  unity 
and  coherence  in  your  report  is  to  use  the  keyword  strategy.  Look  at  your  thesis 
statement.  Pick  out  a keyword  or  phrase  from  your  thesis;  then  repeat  this  word  or 
phrase  in  the  first  sentence  of  each  body  paragraph  and  the  conclusion.  The  keyword 
acts  as  a chain,  linking  your  paragraphs  together. 

Here’s  an  example  of  how  a keyword  strategy  could  be  used  in  a report. 


Thesis  Statement 

Although  our  school  has  been  lucky  so  far,  we  should  develop  a 
school  crisis  plan  as  soon  as  possible. 

Keyword 

school  crisis  plan 

Topic  sentence  of 
first  body  paragraph 

A school  crisis  plan  should  consist  of  a plan  of  action,  a map  of 
the  building,  and  a list  of  duties  and  responsibilities  for  staff 
members  and  emergency  services  workers. 

Topic  sentence  of 
second  body 
paragraph 

A school  crisis  plan  will  assist  staff,  students,  and  parents  in 
several  ways. 

Topic  sentence  of 
next  body 
paragraph 

Another  reason  for  a school  crisis  plan  is  that  it  will  help  the 
community  to  deal  with  the  problem. 

Topic  sentence  of 
last  body  paragraph 

Admittedly,  a school  crisis  plan  won’t  solve  the  crisis. 

Topic  sentence  for 
conclusion 

Developing  a school  crisis  plan  is  a way  of  getting  everyone  in  the 
community  to  think  about  dealing  with  a school  emergency. 

As  you  draft  your  report,  try  to  use  a keyword 
strategy  to  provide  coherence.  You’ll  need  to 
strike  a balance  between  using  your  keyword 
or  phrase  enough  times  to  link  your  ideas 
without  using  it  so  much  in  your  paragraphs 
that  you  sound  repetitious. 

When  you’ve  finished  your  draft,  you’re  ready 
to  revise  and  edit  your  work. 
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The  Final  Draft  of  a Report 


By  the  time  you’ve  completed  your  research  and  drafted  your  report,  you’ve  already 
invested  a lot  of  time  and  effort  into  this  project.  When  you  do  make  your  polished 
copy,  you  want  to  create  a report  that  will  impress  anyone  who  looks  at  it.  To 
accomplish  this,  you’ll  need  to  pay  attention  to  the  title,  title  page,  and  format  of 
your  report. 

Title  and  Title  Page 

Since  the  purpose  of  a report  is  to  give  information,  most  reports  have  a title  that 
directs  attention  to  the  information.  Although  stories  and  poems  often  have  clever 
and  even  mysterious  titles,  reports  generally  have  titles  that  clearly  indicate  their 
content.  Some  reports  have  two-part  titles:  the  first  part  attracts  attention  whereas 
the  second  part  is  descriptive.  The  following  are  examples: 

• The  Shocking  Truth:  Why  Young  Drivers  Are  Dangerous 

• Unsafe  at  Any  Speed:  Young  Drivers  and  Collisions 

Title  pages  of  reports  are  generally  plain  with  no  illustrations.  The  title  page  includes 
the  following  information:  the  title,  author’s  name,  and  date  of  the  report.  Title  pages 
on  reports  done  for  school  projects  may  also  include  the  name  of  the  class  or  course 
and  the  teacher’s  name. 

To  make  your  report  look  professional,  type  it  on  a computer.  Use  the  spell  checker 
to  correct  all  spelling  errors,  and  be  sure  that  the  printed  copy  is  legible. 

Follow  these  guidelines  for  your  report: 

• Double  space  (that  is,  leave  a blank  space  between  printed  lines) . 

• Leave  a one-inch  margin  (the  default  margin  for  most  word-processing 
programs)  all  around  the  text  (top,  bottom,  left,  and  right).  You  may  leave 
1.5  inches  on  the  left  if  you  intend  to  insert  your  report  into  a folder. 

• Number  each  page.  Create  a footer,  consisting  of  the  title  and  page  number,  at 
the  bottom  of  each  page. 

• Use  features,  such  as  a different  or  larger-size  font,  underlining,  and  bolding  to 
distinguish  titles  and  headings.  But  don’t  choose  a script  or  hard-to-read  font. 

• Use  a standard  font,  such  as  Times  New  Roman  12,  for  the  text  of  your  report. 

• When  you  type  the  text,  leave  one  space  after  each  period,  question  mark, 
exclamation  mark,  comma,  semicolon,  and  colon. 

• Illustrations,  graphs,  and  tables  should  be  clearly  labelled  and  easily 
understood.  Be  sure  to  acknowledge  the  source  of  this  type  of  information. 
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Go  to  page  1 of  Assignment  Booklet  3B  and  respond  to 
question  1 of  Section  3. 


In  addition  to  submitting  the  final  draft  of  your  report  to  your  teacher,  you  will  be 
required  to  present  your  report  orally. 


You  will  want  to  ensure  you  know  the  topic  well  enough  that  you  do  not  read  the 
report  or  ramble  off  the  top  of  your  head,  so  rehearsing  any  type  of  oral  presentation 
is  essential.  As  you  practise,  try  to  anticipate  the  presentation  and  think  about  what 
you’ll  say  and  do. 

• You  may  have  to  introduce  yourself  to  your  audience.  How  would  you 
introduce  yourself  and  your  topic? 


• If  you’re  giving  a multimedia 
presentation  (using  flipcharts, 
VCR,  overhead  projector,  or 
computer  projector),  how  should 
you  prepare  for  your  presentation? 


• How  will  you  end  your 
presentation?  What  should  you  say 
to  the  audience  to  signal  that 
you’re  finished? 


Take  out  the  English  Language  Arts  10-2 
CD-ROM  and  view  “Creating  Rapport 
with  an  Audience.” 


• How  do  you  maintain  eye 
contact  with  the  audience  as 
you’re  reading? 
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Now  practise  presenting  your  report.  If  you  can,  ask  someone 
to  listen  to  you  and  help  you  evaluate  your  presentation. 
Record  yourself  with  a tape  recorder  or  a video  camera.  When 
you  listen  to  or  watch  yourself,  do  the  following  self- 
assessment. 


Self-Assessment  for  Presenting  a Report 

• Did  I speak  clearly?  Did  I pronounce  all  words  clearly? 

• Did  I speak  at  a suitable  speed?  Did  I pause  appropriately  between  sentences,  parasraphs, 
and  parts? 

• Did  I speak  loudly  enough  to  be  heard  by  everyone  in  the  audience? 

• Did  I sound  enthusiastic  and  interesting?  Did  I vary  the  pitch  of  my  voice? 

• Did  I stand  up  straight?  Did  I gesture  and  move  around  some? 

• Did  I maintain  some  eye  contact  with  the  audience? 

• Did  I look  pleasant?  Did  I remember  to  smile  at  my  audience? 

• Did  I use  audiovisual  aids  successfully? 

This  lesson  has  focused  on  presenting  a report  orally  and  in  writing.  Finding  answers 
to  questions  is  only  part  of  the  research  process;  presenting  that  information 
effectively  is  the  other  important  part.  You’ll  impress  your  reading  audience  with  a 
well-written,  well-organized  report,  and  you’ll  impress  your  listening  audience  with 
effective  speaking  skills.  As  with  many  things,  practice  makes  perfect:  always 
rehearse  before  making  any  type  of  oral  presentation. 


In  this  lesson  you  reviewed  how  to  present 
an  oral  report  and  the  importance  of 
practising  the  presentation  of  your  report. 


Go  to  page  6 of  Assignment  Booklet  3A  and  respond  to 
question  2 of  Section  3. 
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In  this  section,  you  learned  how  to  plan,  organize,  and  present  a research  report. 
Knowing  how  to  locate,  organize,  and  present  information  effectively  is  an  important 
skill  that  you’ll  use  often  in  your  future.  Throughout  your  high  school  and  post- 
secondary education,  you’ll  be  asked  to  do  research  and  present  your  findings. 

Although  researching  and  writing  a report  is  time-consuming,  you’ll  find  that  your 
effort  will  be  rewarded  in  many  ways.  Not  only  will  you  receive  good  marks  for  an 
excellent  report,  you’ll  also  impress  your  audience  with  a well-organized,  thoughtful 
presentation. 
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In  Module  3 you  accomplished 
the  following: 

• examined  a variety  of 
texts  (essays,  speeches, 
advertisements,  and 
consumer  reports) 

• discussed  why  emotional 
appeals,  personal 
experiences,  and 
rhetorical  questions  are 
effective  in  opinion 
essays  and  speeches 

• reviewed  tips  for 
delivering  a short  speech 

• explored  the  difference  between  fact  and  opinion 

• examined  unsound  arguments,  such  as  generalization,  name-calling,  and  loaded 
words 

• wrote  a letter  to  the  editor 

• examined  advertising  techniques  and  appeals 

• analyzed  various  ads 

• explored  the  use  of  vivid  words  used  in  ads  and  extended  this  skill  to  your  own 
writing 

• explored  the  connotative  meanings  of  words 

• discussed  gender-neutral  language  and  corrected  gender-specific  language 

• investigated  the  organization  of  a consumer  article 

• created  your  own  ad 

• wrote  and  presented  a research  report 


Go  to  page  7 of  Assignment  Booklet  3B  and  complete  the 
Final  Module  Assignment. 
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Glossary 


connotation:  the  ideas  associated  with  a word  or 
the  emotional  suggestions  related  to  the  word 

denotation:  the  actual  definition  of  the  word 

fact:  a statement  that  can  be  proven  to  be  true 

gender-biased  language:  words  that  have 

connotations  of  gender  associated  with  them, 
such  as  cameraman  or  waitress 

gender  neutral  language:  words  that  do  not  make 
reference  to  gender 

gimmick:  an  innovative  strategy  or  scheme  to 
promote  a product 

jingle:  a catchy  advertising  slogan  often  set  to 
music 

keyword  strategy:  a way  of  organizing  an  essay  or 
report  by  selecting  a keyword  or  phrase 

logo:  a symbol  designed  for  easy  and  definite 
recognition  of  a product  or  organization 

mascot:  an  animal  or  cartoon  figure  that  is 
associated  with  a product  or  organization 

opinion:  a statement  that  expresses  a point  of  view 
or  belief  that  cannot  be  proven 


parity  products:  products  in  which  the  brands 
available  are  nearly  identical 

sentence  fragment:  an  incomplete  sentence 

slogan:  a short,  easy-to-remember  phrase  associated 
with  a product  or  organization 

spokesperson:  a person  who  represents  a company 
or  organization 

target  audience:  the  particular  group  of  people  for 
whom  the  product  (ad,  television  show,  movie)  is 
intended 

thesaurus:  a dictionary  that  gives  synonyms  (words 
with  similar  meanings)  and  antonyms  (words 
that  have  opposite  meanings) 

thesis:  (of  an  essay)  the  author’s  opinion  about  the 
topic  usually  expressed  in  one  or  two  sentences 

thesis  statement:  the  thesis  expressed  in  one  or  two 
sentences 

weasel  words:  words  that  lack  exactness  and  show 
the  possibility  of  other  options 
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Section  1 : Lesson  1 


1.  Animals  are  needed  in  medical  research. 

2. 


ence 


Fact  or 
Opinion 


1 . "My  daughter  has  cystic 
fibrosis." 

F 

r — — — ‘ 

I could  check  this  by  finding  out  about  the  author  and 
her  daughter.  It  would  be  difficult  though.  Most  readers 
won’t  know. 

2.  "Finally  a hospital  test  of  the 
salt  content  in  her  sweat  led 
to  the  diagnosis  of  cystic 
fibrosis.” 

F 

I could  research  cystic  fibrosis  and  see  if  it  can  be 
diagnosed  by  testing  the  salt  content  of  sweat. 

3.  "Your  daughter  will  not  have 
a long  life,  but  for  most  of 
the  time,  it  will  be  a good 
life.” 

O 

The  future  is  unknown,  so  there  is  no  way  of  knowing 
how  long  her  daughter  will  live  or  whether  life  will  be 
good.  Predictions  can  be  made  on  past  experiences  of 
others,  but  the  predicted  outcome  may  not  happen. 

4.  "We  moved  to  California 
where  the  winters  aren’t  so 
harsh  and  the  cold  and  flu 
season  isn't  so  severe.” 

F,0 

I can  research  the  author’s  life  and  see  where  they  used 
to  live.  Then  I can  compare  the  climate  in  the  part  of  the 
country  where  the  family  used  to  live  with  the  climate  in 
California  to  discover  which  has  harsher  winters  and  the 
more  severe  flu  season.  Making  a judgement  like  this, 
however,  would  involve  some  opinion. 

5.  "Research  should  be  thanked 
not  hassled." 

O 

The  way  people  feel  about  the  work  of  researchers  is  an 
opinion  based  on  personal  beliefs  and  emotions.  The 
author  is  stating  an  opinion  as  if  it  were  a fact. 

6.  "We  can  still  hope — as  long  as 
the  research  continues.” 

O 

Hope  is  an  emotion,  an  opinion  about  the  future.  The 
author  is  stating  an  opinion  as  if  it  were  fact. 

Question  2 from  Reading  and  Writing  for  Success 

Appeal  to  Emotion  I 

Technique 

Example 

Personal  Connection 

• "If  you  had  to  choose  . . . (paragraph  1,  sentence  2) 

• "Everytime  1 see  a bumper  sticker . . . (paragraph  9,  sentence  1) 

Dialogue  with  the  Reader 

• "It’s  not  a difficult  choice,  is  it?"  (paragraph  1,  sentence  3) 

• "Why  is  a laboratory  rat’s  fate  more  poignant  than  that  of  an  incurably 
ill  child?"  (paragraph  7,  sentence  2) 

Loaded  Words 

• . cute,  blond,  brown-eyed  daughter . . . (paragraph  1, 
sentence  2) 

• "She  is  a fast  runner  and  plays  a mean  first  base.  She  loves  her 
friends  and  is,  in  general,  a happy  little  girl."  (paragraph  4, 
sentences  9 and  1 0) 

Rational  Argument 

Technique 

Example 

Reasons-Opinions 

• "Researchers  should  be  thanked,  not  hassled."  (paragraph  8, 
sentence  4) 

• "As  an  adult,  she  will  probably  develop  diabetes  and  need 
insulin  . . . ."  (paragraph  5,  sentence  4) 

• ".  . . new  gene-splicing  techniques  may  create  a family  of  mice 
afflicted  with  the  disease."  (paragraph  5,  sentence  6) 

Reasons-Facts 

• ".  . . the  children  at  his  center  were  surviving,  on  the  average,  to 
age  21 .’’  (paragraph  4,  sentence  7) 

• "Three  times  a day  my  daughter  uses  enzymes  from  the  pancreas 
of  pigs  to  digest  her  food."  (paragraph  5,  sentence  2) 

• "She  takes  antibiotics  tested  on  rats  before  they  are  tried  on 
humans."  (paragraph  5,  sentence  3) 
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Counterattack 


• "I  think  the  motivation  of  animal-rishts  activists  is  to  cut  down  on 
the  sufferins  in  this  world,  but  I have  yet  to  hear  them 
acknowledse  that  people — ^youns  and  old — suffer,  too." 
(parasraph  7,  sentence  1 ) 

• "There  are  advocates  for  animals  who  only  seek  to  cut  down  on 
'unnecessary  research.’  They  don’t  specify  how  to  decide  what  is 
unnecessary,  . . . ."  (parasraph  8,  sentence  1) 


Question  3 from  Reading  and  Writing  for  Success 
Responses  may  vary.  Following  is  a sample  response. 

McCabe  relies  more  on  appeal  to  emotion  than  rational  argument.  She  does  not  build  a strong  case  for  her 
point  of  view,  but  she  puts  a personal  face  to  the  issue.  Previously,  I was  against  using  animals  for  research, 
but  I am  less  certain  now.  I love  animals,  but  I also  don’t  want  to  see  children  suffer  either.  I’ll  have  to 
research  the  subject  more. 

4.  a.  generalization:  Not  all  teens  are  terrible  drivers,  although  the  speaker’s  cousin’s  son  may  be  a terrible 
driver. 

b.  confusing  fact  and  opinion  and  using  loaded  words:  The  writer  is  stating  an  opinion  as  a fact  and  using 
the  loaded  word,  punks. 

c.  name-calling:  Instead  of  giving  reasons  against  a tax  hike,  this  speaker  ridicules  the  person. 

Section  1 : Lesson  2 

1.  Responses  will  vary.  Following  is  a sample  response. 

The  author  may  have  been  sympathetic  toward  the  young  man  because  it  was  Christmas,  a season  for  giving. 
Also,  the  author  remembers  how  poor  her  family  was  one  Christmas  when  her  father  was  out  of  work.  She 
also  remembers  how  two  strange  women  brought  them  some  groceries  on  Christmas  Eve. 

2.  The  young  man  might  soon  forget  this  donation;  on  the  other  hand,  he  might  remember  it  and,  if  he  ever  gets 
a job,  he  might  help  someone  else. 

3.  a.  The  author  remembers  receiving  charity,  and  she  is  glad  to  be  able  to  help  someone  else.  Knowing  that 

she  has  helped  someone  makes  the  author  feel  happy. 

b.  Perhaps  the  author’s  son  will  remember  his  mother’s  charitable  act  and  someday  be  inspired  to  help 
someone  in  need. 

4.  A personal  anecdote  can  be  a very  effective  method  of  persuasion.  Mackenzie’s  story  is,  in  fact,  an  example 
that  shows  how  desperate  poor  people  can  be  and  how  important  giving  help  to  someone  can  be. 
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5.  Goodman’s  thesis  appears  in  her  eighth  paragraph:  “Environmental  purity,  the  ability  to  live  a life  without  a 
single  cruel  act  against  nature,  is  impossible.  So  people  make  compromises.” 

6.  The  author  used  the  questions  to  set  up  a dialogue  with  the  reader;  she  meant  for  readers  to  answer  the 
questions  in  their  heads.  She  phrased  the  questions  so  that  readers  will  answer  the  questions  the  way  she 
wants. 

Section  1 : Lesson  3 

1.  Question  l.a.  from  Crossroads  10:  The  essay’s  thesis  is  people  should  not  be  making  a fuss  about  eating 
worms.  Worms  are  an  acceptable  food  choice  and  people  eat  worse  things. 

Question  l.b.  from  Crossroads  10:  Examples  of  other  strange  things  people  in  North  America  eat  are 
lobster,  oysters,  and  sushi.  Arthur  Black  emphasizes  that  what  some  people  think  is  a delicacy  is  repulsive  to 
others. 

Question  l.c.  from  Crossroads  10:  Arthur  uses  an  informal,  comic  tone.  The  following  statements  are 
examples  of  this  light,  humorous  tone. 

“Listen — strip  worms  of  their  stereotype  and  they’re  kind  of  attractive  foodwise.  They’re  boneless.  You  don’t 
have  to  pluck  them.  Or  scale  or  detalon  or  flense,  fillet  or  stuff  them.  And  before  you  wrinkle  your  nose  and 
go  GAAAAAH!  take  a look  at  North  America’s  Menu  du  Jour'' 

Question  l.d.  from  Crossroads  10:  Following  are  examples  of  Black’s  humour: 

• “We  belong  to  a culture  that  thinks  nothing  of  taking  great  ugly  underwater  behemoths  that  look  like 
leftovers  from  a space  horror  movie — lobsters, . . . .” 

• “.  . . I’m  with  Miss  Piggy,  who  once  sniffed:  T simply  can’t  imagine  anyone  would  eat  something 
slimy  served  on  an  ashtray.’” 

• “A  Mexican  comedian  once  told  his  English-speaking  audience.  ‘Down  in  Mexico,  we  have  a word  for 
sushi.  Bait.’” 

Black’s  humour  makes  readers  reconsider  their  prejudice  against  eating  worms. 

Question  l.e.  from  Crossroads  10:  The  invented  word  loccoli  is  pronounced  “luckily.”  The  implication  is 
that  it  is  good  that  the  stores  are  out  of  broccoli. 

2.  The  following  are  examples  of  sentence  fragments: 

• “Not  the  first  time  that  worms  have  figured  in  haute  cuisine,  either.” 

• “Or  scale  or  detalon  or  flense,  fillet  or  stuff  them.” 

• “And  broccoli.” 

• “Me,  George,  and  Roy  Blount  Junior,  actually.” 

• “Uncooked  fish.” 
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3.  Question  2 from  Crossroads  10:  Arthur  Black  uses  fragments  to  make  his  essay  sound  more  conversational 
and  informal.  Arthur  Black  wrote  this  essay  as  a monologue  for  his  radio  show,  and  the  style  makes  the 
listeners  feel  that  Arthur  Black  is  chatting  with  them. 

Section  1 : Lesson  4 

1.  Question  l.a.  from  Crossroads  10:  The  African  Americans  living  in  the  Southern  United  States  in  1963  had 
to  endure  the  following: 

• segregation  and  discrimination  (“.  . . the  life  of  the  Negro  is  sadly  crippled  by  the  manacles  of 
segregation  and  the  chains  of  discrimination, . . . .”) 

• poverty  (“.  . . the  Negro  lives  on  a lonely  island  of  poverty  in  the  midst  of  a vast  ocean  of  material 
prosperity, . . . .” 

• injustice  (“.  . . the  Negro  is  the  victim  of  unspeakable  horrors  of  police  brutality.”) 

Specifically,  African  Americans  were  restricted  from  many  white  establishments.  African  Americans  of  this 
era  often  encountered  “signs  stating  ‘for  whites  only.’”  They  could  not  “gain  lodging  in  the  motels  of  the 
highways  and  the  hotels  of  the  cities.”  “A  Negro  in  Mississippi  cannot  vote  and  a Negro  in  New  York  believes 
he  has  nothing  for  which  to  vote.” 

Question  l.b.  from  Crossroads  10:  Martin  Luther  King  Jr.  wanted  to  inspire  African  Americans  to  work 
together  to  achieve  equality.  He  also  wanted  to  remind  the  rest  of  America  of  the  justness  of  their  cause. 

Question  l.e.  from  Crossroads  10:  Martin  Luther  King  Jr.  cautions  the  African  Americans  to  be  peaceful 
and  non-violent.  (“In  the  process  of  gaining  our  rightful  place  we  must  not  be  guilty  of  wrongful  deeds. 
Let  us  not  seek  to  satisfy  our  thirst  for  freedom  by  drinking  from  the  cup  of  bitterness  and  hatred.  We 
must  forever  conduct  our  struggle  on  the  high  plane  of  dignity  and  discipline.  We  must  not  allow  our 
creative  protest  to  degenerate  into  physical  violence.”) 

2.  Examples  that  indicate  this  is  a speech  include  the  following  statements: 

• “I  am  happy  to  join  with  you  today  . . . .” 

• “So  we’ve  come  here  today  to  dramatize  a shameful  condition.” 

• “We  have  also  come  to  this  hallowed  spot  to  remind  America  of  the  fierce  urgency  of  now.” 

3.  a.  King  repeats  the  words  “one  hundred  years  later”  several  times  in  the  third  paragraph  to  emphasize  that 

African  Americans  hadn’t  advanced  very  far  during  that  time.  Later  (page  261),  King  begins  several 
sentences  with  “We  can  never  be  satisfied”  to  stress  that  African  Americans  must  not  stop  fighting  until 
they  gain  equality  with  whites  everywhere.  On  page  262,  King  repeats  the  words  “I  have  a dream,” 
emphasizing  his  vision  of  the  future  for  African  Americans.  Finally,  King  repeats  the  words  “Let  freedom 
ring”  (page  263)  to  stress  that  African  Americans  must  be  free  everywhere. 

b.  The  repetition  used  in  these  speeches  is  very  effective.  Key  words  and  phrases  are  repeated  for  emphasis. 
Martin  Luther  King’s  speech  is  famous  for  the  repetition  of  the  words  “I  have  a dream.” 


4.  a.  In  the  introduction  to  his  speech,  King  reminds  the  audience  that  the  Emancipation  Proclamation  was 

signed  one  hundred  years  before.  But  one  hundred  years  later,  the  African  American  population  still  is 
not  free.  He  compares  the  Emancipation  Proclamation  to  “a  promissory  note”  and  emphasizes  that 
America  has  given  the  African  Americans  “a  bad  check.” 

b.  In  his  conclusion.  King  reminds  his  listeners  of  the  goal  of  freedom  and  equality  for  people  of  all  races 
and  religions. 

5.  An  example  of  humour  is  the  Santa  Claus  story. 

6.  The  points  in  your  chart  should  be  similar  to  the  points  in  this  chart. 


Characteristic 

Description 

Points  to  Remember 

Voice:  Pace 

• how  fast  you  talk 

• Don’t  talk  too  fast;  sive  the  audience  time  to  absorb 
your  ideas. 

• Pause  at  the  end  of  sentences  and  parasraphs,  but 
don’t  pause  awkwardly  in  the  middle  of  sentences. 

Voice:  Volume 

• how  loudly  you  talk 

• Speak  loudly  enoush  so  that  everyone  can  hear  you. 

• If  you’re  usins  a microphone,  keep  your  face  about 

1 5 to  20  cm  away  from  it — close  enoush  so  that  your 
voice  will  be  transmitted  but  far  enoush  that  your 
voice  won’t  be  distorted. 

Voice:  Expression 

• how  lively  you  sound 

• Use  appropriate  expression  dependins  on  your 
audience  and  purpose. 

• Use  humour  when  appropriate. 

• Emphasize  important  words. 

Voice:  Clarity 

• how  clear  you  sound 

• Speak  slowly  enoush  so  that  the  audience  can 
understand  all  your  words. 

• Check  the  pronunciation  of  words  in  advance  so  that 
you  don’t  stumble  when  sayins  them. 
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Eye  Contact 


• how  you  look  at  the 
audience 


• Look  at  the  audience  before  you  besin  to  speak, 
durins  your  speech,  and  at  the  end  of  your  speech. 


• If  you’re  reading  the  speech,  practise  it  so  that  you 
can  glance  quickly  at  the  page  and  then  look  up  at 
your  audience. 


Posture,  Facial  • how  you  look  to  the 

Expressions,  and  audience 

Body  Language 


• Stand  up  straight,  look  pleasant,  and  avoid  distracting 
movements  and  gestures. 


Section  2:  Lesson  1 


1.  You  may  think  of  some  of  these  brand  names: 

a.  facial  tissue:  Kleenex,  Puffs,  Scotties 

b.  toothpaste:  Crest,  Colgate,  Aim 

c.  soup:  Lipton,  Campbell’s 

d.  potato  chips:  Hostess,  Old  Dutch,  Pringles,  Lay’s 

e.  jeans:  Levi’s,  GWG,  Wrangler 

f.  running  shoes:  Adidas,  New  Balance,  Reebok 

g.  television  sets:  Sony,  Panasonic,  Sharp 

h.  cell-phone  service:  Bell,  Rogers,  Telus 

i.  fast-food  outlets:  A & W,  McDonald’s,  Wendy’s,  Burger  King,  Subway,  Arby’s,  Taco  Bell 

j.  computer  stores:  Compusmart,  Staples,  Future  Shop,  Radio  Shack 


2.  Responses  will  vary.  The  following  are  sample  answers: 

• Nike  “swoosh” 

• McDonald’s  M,  often  referred  to  as  the  golden  arches 

• Telus’s  green  and  purple  t 

• the  Toronto  Blue  Jay’s  bird 

• the  Toronto  Maple  Leafs’  leaf 

• the  Toronto  Raptor’s  dinosaur 


3.  a.  DeBeers 

b.  Nike 

c.  Maxwell  House 

d.  Wheaties 

e.  Clairol 


f.  M&M’s 

g.  Wendy’s 

h.  Timex 

i.  General  Electric 

j.  Lea  & Perrins 


4.  a.  Chili’s 

b.  Mazda 

c.  Kellogg’s  Rice  Crispies 


e.  Dr.  Pepper 

f.  Alka-Seltzer 

g.  Band-Aids 


d.  Wrigley’s  Doublemint  Gum 

5.  Answers  will  vary.  The  following  are  sample  answers: 

• M&M’s  characters  - M&M’s  candies 

• Tony  the  Tiger  - Kellogg’s  Frosted  Flakes 

• Ronald  McDonald  - McDonald’s  Restaurant 

• California  Raisins  - candy 

• Colonel  Sanders  - Kentucky  Fried  Chicken  (KFC) 

• Jolly  Green  Giant  - frozen  foods 

• Mr.  Clean  - cleaning  product 

• Maytag  Repairman  - Maytag  appliances 

• Poppin’  Fresh  Doughboy  - Pillsbury 

• Chiquita  Banana  - bananas 

• Energizer  Bunny  - batteries 

• The  Michelin  Man  - tires 

• Aunt  Jemima  - pancake  mixes  and  syrups 

6.  Responses  will  vary.  The  following  are  sample  answers: 

• McDonald’s  has  special  packages  for  children  and  toy  collectibles. 

• Grocery  stores,  like  IGA,  have  stamps  to  collect. 

• Publisher’s  Clearinghouse  has  a sweepstakes. 

• Crackerjacks  has  prizes  in  the  boxes. 

7.  Question  l.a.  from  Crossroads  10:  Responses  will  vary.  The  following  is  a sample  response. 

Most  people  care  about  both  image  and  identity.  Image  is  how  you  project  yourself  to  others.  The  image  you 
create  for  yourself  doesn’t  necessarily  have  to  be  that  of  a cool  person.  You  may  prefer  an  athletic  image  or 
an  outdoors  one.  You  might  want  to  look  intellectual  or  professional.  Also,  your  image  may  vary  depending 
on  what  you’re  doing  and  where  you’re  going. 

Your  identity,  however,  should  be  more  constant.  Your  identity  is  based  on  your  beliefs,  feelings,  and  values. 
If  you  find  yourself  changing  your  identity  depending  on  whom  you’re  with  or  what  you’re  doing,  you 
should  reflect  on  what’s  important  to  you. 
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Question  l.b.  from  Crossroads  10:  Responses  may  vary.  The  following  is  a sample  response. 


The  article  defines  cool  as  “conformity  wrapped  in  the  guise  of  self-expression.”  It  is  “an  illusion,  used  by 
advertisers  to  convince  teens  to  buy  their  products.”  I agree  with  Adi  Persuad  that  cool  means  just  the 
opposite— individuality,  leadership,  confidence,  and  rebellion. 


Section  2:  Lesson  2 

I 

1.  The  weasel  words  are  bolded. 

a.  This  shampoo  helps  make  your  hair  silky. 

b.  This  cereal  contains  virtually  all  your  daily  vitamin  requirements. 

c.  This  drink  has  possible  health  benefits. 

d.  These  tires  last  nearly  twice  as  long  as  many  other  tires. 

I e.  This  facial  cream  fights  the  signs  of  aging. 

I 

! f.  This  oil  increases  your  motor’s  performance, 

j g.  This  lotion  will  improve  your  tan. 

I h.  This  drink  tastes  like  pure  Florida  orange  juice. 

I' 

i.  This  coat  has  the  feel  of  leather. 

' 2.  a.  Responses  will  vary.  Typical  things  that  advertisers  think  people  desire  or  need  in  life  may  include  the 
I following: 


I 

! 

i: 


• being  loved 

• being  healthy 

• being  unique 

• being  popular 

• having  friends 

• having  fun 

• being  wealthy 

• being  powerful  or  successful 

• being  admired  or  respected 

• being  beautiful  or  handsome 

• being  safe  and  secure 

• having  excitement  or  adventure 

• having  peace,  quiet,  and  relaxation 


b.  The  following  are  typical  fears  that  ads  might  try  to  appeal  to: 

• death,  sickness,  injury,  and  pain 

• crime,  violence 

• loss  of  property 

• being  left  out  of  the  crowd 

• being  ridiculed 

• being  lonely 

• being  rejected 

• being  inadequate 

• having  bad  breath  or  body  odour 

• gaining  weight 

• aging  and  getting  wrinkles 

3.  The  purpose  of  the  “Nothing”  ad  campaign  was  to  assess  the  effectiveness  of  billboard  advertising  and  to 
raise  consumer  awareness  about  the  influence  of  advertising. 

4.  This  organization  did  not  want  to  affect  the  results  of  this  experiment  in  any  way.  Perhaps  OAANZ  was  also 
concerned  that  they  might  be  criticized  or  ridiculed  for  participating  in  this  experiment. 

5.  This  campaign  demonstrated  that  advertising  does  influence  many  people.  OAANZ  estimates  that  over  a 
third  of  the  population  viewed  the  billboards.  They  also  received  phone  calls  about  the  product.  The 
campaign  showed  that  marketing  a product  (even  if  the  product  is  nothing)  works. 

Section  2:  Lesson  3 

1.  Other  vehicle  names  that  you  might  have  thought  of  are  Thunderbird,  Eagle  Talon,  and  Windstar.  You  may 
also  have  realized  that  some  manufacturers  of  vehicles  simply  assign  a number  to  the  model  of  their  vehicle. 
These  companies  rely  on  other  means  to  create  an  image  for  their  product. 

2.  Here  are  some  examples  of  strong  descriptive  words. 


Product  or  Service 

Strong  Descriptive  Words 

orange  juice 

sweet,  fresh,  chilled,  zesty,  healthy,  low  calorie,  vitamin-enriched,  tasty 

pizza 

hot,  spicy,  tangy,  delicious,  fresh,  mouth-watering,  satisfying,  crispy,  thick 

shampoo 

clean,  fresh,  shiny,  manageable,  rich,  body-enhancing,  youthful,  silky 

1 

hand  lotion 

smooth,  satiny,  moist,  comforting,  scented,  non-allergenic,  soothing 

a courier  service 

efficient,  fast,  pleasant,  reliable,  trustworthy,  honest 

an  airline 

pleasant,  safe,  reliable,  caring,  helpful,  cheerful,  roomy,  comfortable 

English  Language  Arts  1 0-2:  Module  3 


80 


3.  You  may  have  thought  of  these  replacements. 

a.  came:  walked,  rushed,  strolled,  ambled 

b.  saw:  spied,  noticed,  sighted 

c.  looked:  glanced,  checked 

d.  stuff:  papers,  items,  identification,  cards 

e.  told:  ordered,  recommended,  suggested 

f.  said:  complained,  reported 

g.  think:  believe,  suspect 

h.  took:  stole,  pilfered 

4.  Here  are  some  adjectives  that  you  could  use  to  describe  a wallet:  old,  new,  misshapen,  black,  brown,  thin, 
thick,  shabby,  tacky,  grubby,  plain,  small,  and  large. 

5.  Here  are  some  examples  of  synonyms. 

a.  sad:  melancholy,  disconsolate,  sorrowful,  grief-stricken,  regretful,  remorseful,  woeful,  heartbroken, 
rueful,  wretched 

b.  dangerous:  chancy,  risky,  hazardous,  perilous,  precarious,  unsafe 

c.  sneaky:  sly,  stealthy,  furtive,  underhanded,  untrustworthy,  dishonest 

d.  real:  authentic,  factual,  genuine,  actual 

e.  surprised:  astonished,  amazed,  astounded,  awed,  dumbfounded,  shocked,  stunned,  startled 

f.  know:  perceive,  observe,  discern,  recognize,  comprehend,  understand,  realize 

g.  confuse:  bewilder,  perplex,  puzzle,  mystify,  stump,  baffle,  confound,  disorient,  distract 

6.  a.  The  words  calamity,  catastrophe,  disaster,  and  tragedy  are  strong  and  suggest  that  the  misfortune  has 

been  terrible. 

b.  The  words  misadventure,  mishap,  and  reverse  are  milder  and  suggest  a less  significant  event. 
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7.  a.  mail  carrier  c.  chairperson  e.  homemaker  g.  flight  attendant 

b.  fisher  d.  police  officer  f.  server  h.  cleaner,  housekeeper 

8.  Responses  will  vary.  Following  are  sample  responses. 

a.  Consult  your  teacher  for  suggestions  on  how  to  improve  your  writing  skills. 

b.  When  interviewing,  be  sure  to  ask  your  subject  open  questions. 

c.  It  is  common  for  aspiring  actors  to  support  themselves  by  waiting  on  tables. 

d.  A doctor  may  begin  his  or  her  practice  in  a small  town. 

Section  2:  Lesson  4 

1.  Question  l.a.  from  Crossroads  10:  Responses  will  vary.  The  following  is  a sample  response. 

The  ad  on  page  128,  “At  Home  in  the  North,”  has  the  most  information.  The  ad  on  page  127,  the  “Run  for  the 
Cure,”  has  the  least  information.  Preferences  will  vary. 

Question  l.b.  from  Crossroads  10:  The  “Run  for  the  Cure”  ad  is  designed  to  appeal  to  people’s  emotions. 
The  “At  Home  in  the  North”  ad  is  designed  to  appeal  to  the  intellect.  The  “Balance”  ad  is  designed  to  appeal 
to  people’s  humour;  the  ad  plays  on  the  name  balance  and  the  visual  shows  a mountain  climber  warning  his 
companion  to  watch  his  balance.  The  “Costa  Rica”  ad  also  has  some  humour;  Costa  Rica  is  compared  to  a 
fine  meal  with  no  artificial  ingredients.  Advertisers  probably  chose  the  method  that  best  matched  the  product. 
Other  methods  an  advertiser  might  choose  that  have  been  used  in  the  ads  include  the  following: 

• The  ad  on  page  127  has  Ford’s  logo.  • The  ad  on  page  130  displays  the  slogan  for  Balance. 

Question  l.c.  from  Crossroads  10:  The  “Run  for  the  Cure”  ad  and  the  “Costa  Rica”  ad  both  rely  on  the 
target  audience  having  some  background  knowledge.  The  advantage  of  this  type  of  advertising  is  that  the 
advertiser  does  not  need  to  spend  time  and  money  explaining  the  product.  Instead  the  ad  can  appeal  to  the 
consumer’s  emotions.  The  disadvantage  is  there  is  little  information  given  that  distinguishes  that  product 
from  another. 

2.  a.  The  words  with  positive  associations  in  the  ad  are  “brilliantly  simple  design,”  “made  for  the  future  of 

cycling,”  “Powerful  M-System  Roller  brakes,”  “precise  control,”  and  “Simply,  the  best  Cruisers  in  the 
World.”  The  words  create  an  image  of  a powerful  and  futuristic  bike. 

b.  Responses  will  vary.  The  following  is  a sample  response. 

• The  blurred  background  and  wheels  suggest  speed. 

• The  angle  of  the  bicycle  resembles  a horse  rearing  and  creates  the  image  of  power. 

• The  clothing  and  hairstyle  of  the  rider  suggest  the  bicycle  is  suitable  for  cool  people. 

• The  rider  is  pointing  to  the  audience  as  if  to  say,  “This  bike  is  for  you.” 

• The  rider  isn’t  wearing  a helmet  (even  though  this  is  a desirable  safety  practice)  because  the  ad 
wants  to  create  the  impression  the  Electra  bike  is  for  the  cool  adventuresome  types  who  like  speed. 
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c.  Teenage  boys  are  the  target  audience. 

d.  The  ad  gives  limited  information  about  the  bike.  The  ad  states  that  the  bicycle  has  “Shimano’s  4-speed 
internal  hub”  and  “M-System  Roller  brakes.” 

e.  Most  of  the  ad  is  devoted  to  creating  an  image  for  the  bicycle. 

3.  a.  The  “It’s  Slinky”  jingle  is  targeted  at  children  and  their  parents. 

b.  The  Slinky  jingle  is  child-like  and  the  mood  is  playful. 

Section  3:  Lesson  1 


1.  The  purpose  of  the  report  is  to  inform  consumers  about  the  features  of  bicycles. 

2.  The  target  audience  is  consumers  who  are  interested  in  buying  a bicycle. 


b. 


Main  Idea 


A tourins  bike  is  a comfortable  workhorse  for 
distance  ridins. 


Supporting  Details 


drop  handlebars:  sood  control 

variety  of  hand  positions:  prevent  fatisue  and  neck  pain 

attachment  points  for  fenders 

racks  and  saddlebass  for  campins  sear 

twenty-one  sears  for  steep  shades 

cantilever  brakes:  stop  heavy  loads 

built  for  comfort,  not  for  speed 


d.  Responses  will  vary.  The  following  is  a sample  response. 


Problem 

Solution 

sore  neck 

• raise  handlebars  to  avoid  overextendins  neck 

• ride  with  elbows  slishtly  bent,  not  locked 

achins  knees 

• raise  seat 

• slide  saddle  back  to  reduce  knee  bend 

• loosen  toe  clips  so  lower  les  can  rotate  slishtly  with 
each  stroke 

sore  lower  back 

• put  on  a taller  stem  to  raise  handlebars 

• tilt  saddle  forward  to  set  a curve  in  your  lumbar  spine 

e.  Responses  will  vary.  The  following  is  a sample  response. 


Getting  the  Right  Fit  in  a Bike 


• Use  a computer  prosram  at  a bike  shop. 

• Try  out  different  models  at  a bike  shop. 

- check  frame  heisht 

- compare  frame  lensth 

- take  a test  ride 

- adjust  seat  and  handlebars 


Enslish  Languase  Arts  1 0-2:  Module  3 


84 


Section  3:  Lesson  2 


1 . a.  This  topic  is  too  broad;  however,  it  could  be  narrowed  to  focus  on  two  or  three  changes  needed. 

b.  This  topic  is  too  broad  for  a short  report.  Focus  on  one  aspect,  such  as  airport  security. 

c.  This  topic  is  suitable  for  a short  report. 

d.  This  topic  is  too  broad;  however,  it  could  be  narrowed  to  focus  on  improvements  in  health  care  needed  in 
a particular  community. 

e.  This  topic  is  suitable. 

f.  This  topic  may  be  suitable;  however,  it  could  be  further  narrowed  to  the  importance  of  tourism  in  a 
particular  community  or  the  economic  impact  of  a particular  kind  of  tourism,  such  as  skiers  or 
snowmobilers. 

g.  This  topic  is  too  broad  for  a short  report.  Focus  instead  on  why  Canada  should  or  shouldn’t  help 
refugees. 

h.  This  topic  is  suitable  for  a short  report. 

2.  a.  Career  information  can  be  obtained  from  your  school  counsellor  as  well  as  from  government 

Employment  agencies  or  Human  Resources  programs.  Check  the  Blue  Pages  in  the  front  of  your  phone 
book  to  find  government  phone  numbers. 

b.  Information  on  social  diseases,  such  as  AIDS,  is  available  from  doctors’  offices  and  public  health  centres. 
Some  places  also  have  Socially  Transmitted  Disease  Centres.  Use  the  Blue  Pages  in  the  phone  book  to 
find  phone  numbers  for  these  organizations. 

c.  You  can  get  information  on  the  GST  by  calling  the  Canada  Customs  and  Revenue  Agency.  You’ll  find 
their  phone  number  in  the  Blue  Pages  of  the  phone  book  in  the  federal  government  listings. 

d.  Your  school  counsellor  can  provide  you  with  information  on  alcohol  and  drug  abuse.  You  can  also 
contact  the  AADAC  office  (Alberta  Alcohol  and  Drug  Abuse)  and  organizations  such  as  Al-Anon  and 
Alcoholics  Anonymous.  The  Blue  Pages  in  your  phone  book  will  provide  you  with  phone  numbers  for 
these  organizations. 

e.  You  could  interview  parents  and  contact  local  hockey  coaches  for  information  on  violence  in  hockey.  The 
Minor  Hockey  Association  may  provide  you  with  more  information. 
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3.  To  help  you  decide  whether  an  information  source  is  credible,  you  should  ask  these  questions: 

• Who  is  the  author  or  source  of  this  information?  What  qualifications  does  this  author  have?  Is  this 
author  a credible  source  of  information?  Does  this  author  have  a vested  interest  in  promoting  his  or  her 
position? 

• Is  this  information  accurate?  Is  it  complete?  Could  it  be  slanted  or  biased  in  some  way?  How  can  I 
verify  the  accuracy  of  this  information? 

• How  current  is  this  information?  Is  this  source  up-to-date? 

Section  3:  Lesson  3 

1.  a.  This  thesis  statement  includes  the  topic  (recycling),  but  it  does  not  state  a point  of  view  or  opinion 

toward  the  topic.  A better  statement  would  be  Recycling  benefits  our  community  in  many  ways. 

b.  A thesis  statement  shouldn’t  be  a question;  it  should  answer  the  question  that  was  being  researched.  A 
better  statement  would  be  We  can  improve  our  recycling  and  reduce  our  garbage  by  creating  a 
community  recycling  centre. 

c.  A thesis  statement  should  include  the  author’s  point  of  view  or  opinion  toward  the  topic.  A better 
statement  would  be  Although  there  are  some  problems  associated  with  recycling,  the  advantages  far 
outweigh  the  disadvantages. 

d.  This  sentence  contains  factual  information  that  could  be  used  to  support  an  argument;  however,  it  doesn’t 
introduce  a topic  or  present  a point  of  view.  A better  thesis  statement  would  be  Lakeview  citizens  need  to 
increase  their  recycling  from  the  present  10%  to  50%. 

2.  Here  are  other  possible  thesis  statements: 

• Recycling  isn’t  an  option  any  longer;  it’s  a necessity  to  save  our  environment. 

• To  avoid  looking  for  a new  landfill  site  within  a few  years,  our  community  must  seriously  begin 
recycling  its  garbage. 

• Recycling  is  an  inexpensive,  efficient  way  to  help  the  environment. 

Section  4:  Lesson  4 

There  are  no  questions  for  Lesson  4. 
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Readings 


A SON’S  GOODBYE 


“Friends,  Romans,  countrymen  . . . 

I was  about  six  years  old  when  I went  on  my 
first  official  trip.  I was  going  with  my  father  and 
my  grandpa  Sinclair  up  to  the  North  Pole. 

It  was  a very  glamorous  destination.  But  the  best 
thing  about  it  is  that  I was  going  to  be  spending 
lots  of  time  with  my  dad  because  in  Ottawa  he 
just  worked  so  hard. 

One  day,  we  were  in  Alert,  Canada’s 
northernmost  point,  a scientific  military 
installation  that  seemed  to  consist  entirely  of 
low  shed-like  buildings  and  warehouses. 

Let’s  be  honest.  I was  six.  There  were  no 
brothers  around  to  play  with  and  I was  getting  a 
little  bored  because  dad  still  somehow  had  a lot 
of  work  to  do. 

I remember  a frozen,  windswept  Arctic 
afternoon  when  I was  bundled  up  into  a Jeep 
and  hustled  out  on  a special  top-secret  mission. 
I figured  I was  finally  going  to  be  let  in  on  the 
reason  of  this  high-security  Arctic  base. 

I was  exactly  right. 

We  drove  slowly  through  and  past  the  buildings, 
all  of  them  very  grey  and  windy.  We  rounded  a 
comer  and  came  upon  a red  one.  We  stopped.  I 
got  out  of  the  Jeep  and  started  to  crunch  across 
towards  the  front  door.  I was  told,  no,  to  the 
window. 

So  I clamboured  over  the  snowbank,  was 
boosted  up  to  the  window,  mbbed  my  sleeve 
against  the  frosty  glass  to  see  inside  and  as  my 
eyes  adjusted  to  the  gloom,  I saw  a figure, 
hunched  over  one  of  many  worktables  that 


seemed  very  cluttered.  He  was  wearing  a red 
suit  with  that  furry  white  trim. 

And  that’s  when  I understood  just  how  powerful 
and  wonderful  my  father  was. 

Pierre  Elliott  Trudeau.  The  very  words  convey 
so  many  things  to  so  many  people.  Statesman, 
intellectual,  professor,  adversary,  outdoorsman, 
lawyer,  journalist,  author,  prime  minister. 

But  more  than  anything,  to  me,  he  was  dad. 

And  what  a dad.  He  loved  us  with  the  passion 
and  the  devotion  that  encompassed  his  life.  He 
taught  us  to  believe  in  ourselves,  to  stand  up  for 
ourselves,  to  know  ourselves,  and  to  accept 
responsibility  for  ourselves. 

We  knew  we  were  the  luckiest  kids  in  the  world. 
And  we  had  done  nothing  to  actually  deserve  it. 

It  was  instead  something  that  we  would  have  to 
spend  the  rest  of  our  lives  to  work  very  hard  to 
live  up  to. 

He  gave  us  a lot  of  tools.  We  were  taught  to  take 
nothing  for  granted.  He  doted  on  us  but  didn’t 
indulge. 

Many  people  say  he  didn’t  suffer  fools  gladly, 
but  I’ll  have  you  know  he  had  infinite  patience 
with  us. 

He  encouraged  us  to  push  ourselves,  to  test 
limits,  to  challenge  anyone  and  anything. 

There  were  certain  basic  principles  that  could 
never  be  compromised. 
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As  I guess  it  is  for  most  kids,  in  Grade  3,  it  was 
always  a real  treat  to  visit  my  dad  at  work. 

As  on  previous  visits  this  particular  occasion 
included  a lunch  at  the  parliamentary  restaurant 
which  always  seemed  to  be  terribly  important 
and  full  of  serious  people  that  I didn’t  recognize. 

But  at  eight,  I was  becoming  politically  aware. 
And  I recognized  one  whom  I knew  to  be  one 
of  my  father’s  chief  rivals. 

Thinking  of  pleasing  my  father,  I told  a joke 
about  him — a generic,  silly  little  grade  school 
thing. 

My  father  looked  at  me  sternly  with  that  look  I 
would  learn  to  know  so  well,  and  said:  "Justin, 
Never  attack  the  individual.  We  can  be  in  total 
disagreement  with  someone  without  denigrating 
them  as  a consequence.’ 

Saying  that,  he  stood  up  and  took  me  by  the 
hand  and  brought  me  over  to  introduce  me  to 
this  man.  He  was  a nice  man  who  was  eating 
there  with  his  daughter,  a nice-looking  blond 
girl  a little  younger  than  I was. 

He  spoke  to  me  in  a friendly  manner  for  a bit 
and  it  was  at  that  point  that  I understood  that 
having  opinions  that  are  different  from  those  of 
another  does  not  preclude  one  being  deserving 
of  respect  as  an  individual. 

This  simple  tolerance  and  (recognition  of)  the 
real  and  profound  dimensions  of  each  human 
being,  regardless  of  beliefs,  origins,  or  values. 


that’s  what  he  expected  of  his  children  and  that’s 
what  he  expected  of  our  country. 

He  demanded  this  with  love,  love  of  his  sons, 
love  of  his  country,  and  it’s  for  this  that  we  so 
love  the  letters,  the  flowers,  the  dignity  of  the 
crowds,  and  we  say  to  him,  farewell. 

All  that  to  thank  him  for  having  loved  us  so 
much. 

My  father’s  fundamental  belief  never  came  from 
a textbook.  It  stemmed  from  his  deep  love  for 
and  faith  in  all  Canadians  and  over  the  past  few 
days,  with  every  card,  every  rose,  every  tear, 
every  wave  and  every  pirouette,  you  returned 
his  love. 

It  means  the  world  to  Sacha  and  me. 

Thank  you. 

We  have  gathered  from  coast  to  coast  to  coast, 
from  one  ocean  to  another,  united  in  our  grief, 
to  say  goodbye. 

But  this  is  not  the  end.  He  left  politics  in  ’84. 
But  he  came  back  for  Meech.  He  came  back  for 
Charlottetown.  He  came  back  to  remind  us  of 
who  we  are  and  what  we’re  all  capable  of. 

But  he  won’t  be  coming  back  anymore.  It’s  all 
up  to  us,  all  of  us,  now. 

The  woods  are  lovely,  dark  and  deep.  He  has 
kept  his  promises  and  earned  his  sleep. 

Je  t’aime  Papa. 
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